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5 Reasons to Use the USC Career Center

1. Preparation Services: Crafting Your Professional Identity
Turning a laundry list of skills and experiences into a compelling resume is 

no small feat. That’s where the USC Career Center steps in with its top-notch 
preparation services. From fine-tuning your resume to ensuring your cover 
letter stands out, they provide the guidance needed to make a stellar first im-
pression. It’s the kind of support that transforms a mere application into a 
ticket to your dream job.

Stop by for Drop-In hours M-F from 1-3:30 PM for a 15-minute resume re-
view or schedule a 30-minute advising appointment https://careers.usc.edu/
channels/appointments-requests/ for a more in-depth meeting.

2. Personalized Career Planning: Navigating Your Path
Feeling lost in the sea of career possibilities? The Career Center specializes 

in helping you find your professional compass. Through one-on-one sessions  
https://careers.usc.edu/channels/appointments-requests/ with our talented 
advisors, you will discover your strengths and interests. Once you’ve found 
your direction, they can help you chart a course, and explore internship and 
on-campus job opportunities that align with your goals. It’s like having a ca-
reer GPS right at your fingertips.

Use Handshake https://careers.usc.edu/resources/handshake/ the Career 
Center’s all-in-one platform to access online resources, jobs, and events.

3. Trojan Talks: A Glimpse into Your Future
Trojan Talks https://careers.usc.edu/resources/virtual-trojan-talks/ are an insid-

er’s guide to the professional world. These sessions feature representatives from 
different organizations who inform you of everything you need to know—organi-
zation culture, qualifications of new hires, details on the recruiting process, and 
information about open positions. It’s like getting a sneak peek into your future 

workplace, helping you make informed decisions about your career path. Trojan 
Talks can take place in the form of a workshop, information session, coffee chat, 
or various other formats.

Check out upcoming Trojan Talks https://careers.usc.edu/events/
default/?ctag%5B%5D=trojan-talks on our website.

4. Career Fairs + Events: Where Opportunities Knock
The USC Career Center doesn’t just wait for you to seek opportunities; it ac-

tively brings them to your doorstep. Whether it’s the lively Career Carnival  or 
the biannual Career Fair https://careers.usc.edu/fall-career-fair/ these events 
are goldmines of possibilities.  It’s not just for graduation-ready seniors; there 
are fairs catering to different opportunities, including specialized events like 
the Graduate Schools Fair https://careers.usc.edu/graduate-schools-fair/ and 
On-Campus Student Job Fair https://careers.usc.edu/on-campus-student-job-
fair/ . These gatherings can help you land a job, but they’re also about explor-
ing industries, networking, and expanding your horizons.

Explore the events the Career Center has to offer. 
https://careers.usc.edu/channels/explore-events/

5. Trojan Network: Connecting with the USC Family
The Trojan Network https://careers.usc.edu/resources/trojan-network/ is the ul-

timate game-changer. It allows you to connect with Trojan alumni to expand 
your network. Think of it as an exclusive LinkedIn platform where alumni sign up 
because they want to connect with other Trojans! Get insight into job postings, 
find a mentor, gain valuable career advice specific to your field, and build expe-
rience with short-term projects posted by alumni. Through the Trojan Network, 
you can tap into the wisdom and experiences of those who’ve already paved the 
way. We are a powerful community that extends far beyond the classroom, so 
make use of it!

Access the Trojan Network.  https://careers.usc.edu/resources/trojan-network/
 
The USC Career Center is not just a back-up support system; it’s a catalyst 

for your success. So, why navigate the professional landscape alone when you 
can have a team of experts and a network of Trojans cheering you on? Take ad-
vantage of these resources, and let the USC Career Center be the wind beneath 
your wings as you soar toward your career goals.

— USC Career Center

To some, the USC Career Center may just be the space 
next to your favorite lunch spot on campus. We want 
Trojans to know that we are a lively hub of resources 
and opportunities tailored to propel Trojans toward 
success. Here are five compelling reasons why you 
should make the USC Career Center your go-to resource:

https://careers.usc.edu/events/2024/09/12/usc-career-center-fall-career-fair-2024/
https://careers.usc.edu/channels/appointments-requests/
https://careers.usc.edu/channels/appointments-requests/
https://careers.usc.edu/channels/appointments-requests/
https://careers.usc.edu/resources/handshake/
https://careers.usc.edu/resources/virtual-trojan-talks/
https://careers.usc.edu/events/default/?ctag%5B%5D=trojan-talks
https://careers.usc.edu/events/default/?ctag%5B%5D=trojan-talks
https://careers.usc.edu/fall-career-fair/
https://careers.usc.edu/graduate-schools-fair/
https://careers.usc.edu/on-campus-student-job-fair/
https://careers.usc.edu/on-campus-student-job-fair/
https://careers.usc.edu/channels/explore-events/
https://careers.usc.edu/resources/trojan-network/
https://careers.usc.edu/resources/trojan-network/
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Ways to Make the Most 
of your LinkedIn Profile

#1: Choose a professional 
photo for your profile picture 

Your profile picture is your 
visual representation of you. 
It is recommended to aim for 
a professional image that re-
flects your industry and per-
sonality. Think of it as your first 
step to building your personal 
brand on LinkedIn and making 
yourself stand out from other 
recruiters. 

Your LinkedIn profile pic-
ture can be a first impression, 
and captures your personality 
and professional brand.  Also, 
consider adding a background 
banner to the top of your pro-
file page that represents you. 
By doing so, you’ll not only add 
visual interest to your page but 
also demonstrate your exper-
tise and make a lasting impres-
sion on potential employers or 
connections.

#2: Make a Positive 
Impression with your Profile 
Headline

Your profile headline is the 
text that appears below your 
name in the introduction sec-
tion on your LinkedIn profile. 

Your headline matters because 
it’s displayed in search results, 
so it’s the first thing LinkedIn 
users will see.

By default, LinkedIn will cre-
ate a profile headline for you 
using your current title and or-
ganization. You can take your 
LinkedIn profile the next lev-
el by creating a headline that 
highlights your skills and ca-
reer goals.

You want to create a pro-
file headline that encourages 
someone to click on your pro-
file to learn more about you. 
Use the headline field to say 
a bit more about how you see 
your role, why you do what 
you do, and what you are pas-
sionate about.  For example, 
your LinkedIn Profile headline 
could include:

•	 Your degree and university 
name

•	 Your career goal
•	 Academic honors, awards, 

or scholarships
•	 An internship or major 

achievement
•	 Relevant technical skills 
Recruiters begin their search 

for candidates using specif-
ic job titles and LinkedIn pro-
files with matching job titles 
in their headlines will appear 
higher in the search results. If 
you’re looking for an internship 
or a new job, your profile head-
line will stand out if it sup-
ports your resume by including 

relevant keywords and experi-
ence for the roles you are tar-
geting.

#3: Showcase Your Skills 
with a LinkedIn Summary

Your LinkedIn summary is 
the “About” section at the top 
of your profile, just under your 
profile photo.

Within it, you have the space 
to provide a professional over-
view that can include your ac-
ademic journey, work expe-
rience, skills, interests, and 
career goals. If you use this to 
your advantage, your summa-
ry will highlight what makes 
you a great candidate for an in-
ternship, job, or new opportu-
nity.

Use it to tell your story and 
make it easy for recruiters to 
understand what you can bring 
to their organisation. That said, 
keep it concise and engaging, 
as attention spans are short. 
Don’t be afraid to infuse your 
summary with your personal-
ity, whether that means being 
conversational, witty, or even 
a bit unconventional. Your goal 
is to make recruiters curious 
and eager to learn more about 
you, so let your personality 
shine through.

While you have 2,000 char-
acters available to utilize, the 
best approach is to share a 
completing introduction that 
is not too short and not too 
long. If you aim for 150-200 

words that will make a strong 
first impression to a prospec-
tive employer. Remember to 
write it in the first person, ver-
sus the third person. Your sum-
mary provides a valuable op-
portunity to introduce who 
you are, so be clear, concise, 
and personable.

#4:  Showcase your Portfolio
LinkedIn profile can be a 

way to express your work eth-
ic by showing your samples 
and media of your work that 
you can share with others. 
LinkedIn says it officially sup-
ports images, video, audio, pre-
sentations and documents, 
and you can add files and links 
to your Featured section, un-
der each position listed in your 
experience section, and in your 
education section. Whether 
they are design samples, writ-
ing samples, presentations or 
even research and reports, rel-
evant certificates or pictures 
to demonstrate your accredi-
tation and your expertise to 

make you stand out.
By adding a portfolio to 

LinkedIn, you can update your 
followers about what you’re 
working on and as well as rel-
evant work samples & previous 
accomplishments to show off 
your skills and experience.

With your strong profile that 
your reflects your skills, expe-
rience, and passion, you are 
able to grow your network and 
create connections that will 
foster relationships for your 
professional and academic en-
deavors.  For more resourc-
es, you can watch the rest of 
the LinkedIn Workshop Series 
on the USC Career Center’s 
YouTube channel.

If you’re already on LinkedIn, 
remember to join the USC 
Career Center LinkedIn group. 
https://www.linkedin.com/in/
usc-career-center/

We hope these tips will guide 
you to make a bold and strong 
profile, Trojans!

 — USC Career Center

If you want to leverage 
your LinkedIn profile 
to find an internship, a 
new job, or make new 
connections, here are 
ways you can stand out.

ABAcadabra Therapy Services
Abt Global
Adventist Health
Alafia Mental Health Institute
ALCON
AlphaSights
AltaMed
Alvarez & Marsal
Amgen
Anheuser-Busch
APLA Health
Baby2Baby
Beazley
Burlington Stores, Inc.
CA Department of Tax and Fee
       Administration (CDTFA)
California Behavioral Care
California Department of State
       Hospitals-Coalinga
California Department of
       Transportation (Caltrans)
California State Auditor
CHEERSYOU INTERNATIONAL
       CONSULTING, INC.
Children's Institute
City of Glendale
City of Hope
Clear Channel Outdoor
ClearView Healthcare Partners
Coalition for Responsible
       Community Development
Corebridge Financial
Corient
County of Los Angeles-
       Department of Health Services
County of Ventura, Human
       Services Agency
Credit One Bank
Crittenton Services for Children
       and Families
CSI Professionals Inc.
Deli, Inc.
Department of Navy, Financial
       Management Career Program
Developmental Pathways Inc.
Disability Rights Legal Center
Drew CDC
D'Veal Family and Youth Services

EXECUTIVE
Enterprise Mobility

GOLD
Bank of America
Marine O�cer Program

EconEdge
Education Through Music —
       Los Angeles
Epic
Excelsior Nutrition Inc.
FDA
Federal Aviation Administration
Fox Family Foundations - InVisions
Fujifilm Diosynth Biotechnologies
GALLO
GE HealthCare
GenStar
Glamour Divine Inc.
GOVERNMENT ACCOUNTABILTY
       OFFICE
GRIFOLS
Guidepiont
HealthPro Pediatrics
Housing Authority of the City of
       Los Angeles
Houston Methodist Academic
       Institute
INGLEWOOD UNIFIED SCHOOL
       DISTRICT
Insight Global
International Atomic Energy Agency
       (IAEA)
Jerde
JOEY DTLA
JusticeCorps
KAASS LAW
KEEN Los Angeles
Kensington Senior Living
KGI - Keck Graduate Institute
LA COUNTY SHERIFF DPT
Latham & Watkins LLP
Lenox Advisors
Lewis Group of Companies
Lincoln Avenue Communities
Longpoint
L'Oréal
Los Angeles County Sanitation
       Districts
Los Angeles Unified School District
Lyon Stahl Investment Real Estate
Marsh McLennan
Matthews Real Estate Investment
       Services

SILVER 
Bloomberg LP
Central Intelligence Agency (CIA)
Cornerstone Research
DIRECTV

Mayo Clinic - 
       Department of Laboratory 
       Medicine & Pathology
Mentor X
Mission Produce
Modern Woodmen of America
Moët Hennessy
Moo Housing Inc
Northwestern Mutual
NSWC Corona
ORANGE COUNTY SHERIFF'S
       DEPARTMENT
Pasadena Police Department
Peace Corps
Phaidon International
PNC Bank
Protiviti
Quill & Arrow, LLP
Qvest.US
Resolution Economics, LLC
Rhymetec
Riparian
River City Bank
Sands Investment Group
Santa Ana Police
SENS Research Foundation
Shawmut Design and Construction
Shea Properties
Social Security Administration
Soho House
Southern California Edison
STAR Inc.
Student PIRGs
T. Howard Foundation
TCI Biotech
Tevora
The Gill Corporation
The United States Holocaust Memorial
       Museum
Torrance Police Department
Total Education Solutions
Tripalink.corp
US NAVY MEDICAL OFFICER
       RECRUTING
VaynerMedia
VLTED
Wellnest

EBizCharge
Teach for America
U.S. Army Medical Recruiting
Wells Fargo Bank

AeroVironment
Amwins
D.Law

Evolution Design Lab
Imperial Valley College
Niagara Bottling

Post Advisory Group
SIXT
Team 4 Kids
Walgreens

as of 9/9/24

careers.usc.edu/signatureevents

USC Career Center Thu, September 12 

10 AM - 2 PM PT

Trousdale Parkway

Employers

Partners

Sponsors

Interns
Wanted!

Baby2Baby is looking for interns to join their 
fast-paced team this Fall at their Los Angeles 

Headquarters to support the Community 
Engagement, Events, Development, Program 

and Social Media & Marketing teams!

VISIT BABY2BABY.ORG/CAREERS

FOR MORE INFORMATION

Baby2Baby is a national non-pro�t that provides
children living in poverty with diapers, formula, clothing, 

and the necessities that every child deserves.

https://www.linkedin.com/in/usc-career-center/
https://www.linkedin.com/in/usc-career-center/
http://careers.usc.edu/signatureevents
http://baby2baby.org/careers
http://kxsc.org/listen
https://www.linkedin.com/in/usc-career-center/
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Tips to Successfully Navigate the USC Career Fair

Activate and Complete Your Handshake Profile
Confirming Your Class Year: Students are now able to 

edit their “class year” and should review their accounts 
to ensure they accurately ref lect their class stand-
ing (1st year, Sophomore, Junior, Senior, Master’s, 
Doctoral). You can update under “Settings” and select 
an option under “School Year.”

Making Your Resume Public: If you plan on attend-
ing any career events where employers are present, you 
can scan a QR code sharing your Handshake profile 
with that employer. However, if your resume is not pub-
lic, they cannot download your resume nor follow up 
with you.

You can make your resume public by logging into 
your Handshake account, under “My documents,” and 
selecting “Visible” on the resume to share.

Do Your Research
Log in to Handshake, click on the Events tab, then 

search “Fall Career Fair”, and RSVP to see the full list 
of participating employers. Research employers by vis-
iting their websites and find out what positions they 
are recruiting for. Knowing about the organization 

will help you ask well-thought-out questions and make 
you stand out. Look up alumni on the Trojan Network 
https://careers.usc.edu/trojan-network/, USC’s premiere 
networking platform, and connect with people from 
organizations you are interested in to gain more in-
sight. Hone in on your research by selecting the em-
ployers you’re most interested in learning more about 
and visit them first on the day of the event. 

Dress to Impress
Conservative, professional business attire is re-

quired. Remember, you are dressing for a business 
function, not a night out, or a day at the beach. Wear a 
neatly pressed business suit, and keep in mind the fol-
lowing:

•	 Dress in a dark or neutral color matching busi-
ness suit.

•	 Wear freshly pressed clothing and polished dress 
shoes.

•	 Keep makeup as natural as possible. Avoid flashy 
or bright nail polish.

•	 	Grooming is important: hair and nails should be 
neat and clean.

Know Your Elevator Pitch
Prepare a 30-second introduction, or your elevator 

pitch, to use with employers. Students can practice 
answering this important question through our Big 
Interview mock interview platform https://careers.usc.
edu/resources/big-interview/ . 

You don’t want to sound like you are reading a script, 
but you do want to sound like you thought about why 
you are there. It might be something like, “Hello. I’m 
Tommy Trojan, a senior in Business Administration 
with an emphasis in Marketing. My experiences in-
clude working as a marketing intern for a finance com-
pany and leading their social media strategy. I’m look-
ing for a position related to marketing when I graduate 
this May. I read on your website that (name of organi-
zation) has an entry-level position in your corporate 
marketing department, and would really like to learn 
more about this role.” 

Bring a Well-Polished Resume 
A resume is a type of advertisement. Cover the ba-

sics: your education, work experience, leadership/ex-
tracurricular experience, and skills. You can receive 
tailored constructive feedback on your resume instant-
ly through the USC Smart Resume tool through the 
VMock website  https://www.vmock.com/usc. You can 
also have your resume critiqued by the Career Center 
or your school-based career services office https://ca-
reers.usc.edu/resources/school-based-career-services/ . 
Cover letters are not necessary at a career fair. Carry 
a simple padfolio or folder to keep your resumes orga-
nized and ready. Not all employers will take your re-
sume, and may refer you to their website. Either way, it 
is always good to be prepared.  

If you plan to attend Career Fair, showing up is 
not enough! To make sure you stand out, read 
the Career Center’s strategies and tips to get the 
most out of our career fair in person.

Getting the Most Out of the Career Fair 

Be Well Prepared
This is your moment to make a 

lasting first impression with an em-
ployer. Only a small percentage of 
students will stand out in the minds 
of recruiters by the end of the event. 
Be one of those memorable students! 
Dress professionally, be confident, 
make eye contact, and most impor-
tantly, be prepared. Research the or-
ganizations before the Career Fair 
and bring plenty of copies of your 
most recent resume. Do not have 
your friends hanging around you 
when you talk to employers.

 Develop a Strategy
Develop a specific strategy for 

maximizing your time at the Career 
Fair. A list of participating organiza-
tions is available in Handshake be-
fore the event. Make a list of the or-
ganizations you are interested in 
and research them. Visit their web-
sites, learn their latest news, prepare 
questions you cannot easily find an-
swers to on their websites, and find 
out which positions they are looking 
to fill. Your preparation will become 
evident in your interaction with the 
organization’s representatives. You 
will be able to engage in relevant 
conversation and ask insightful and 
well-thought-out questions. Do not 
be the student asking, “Can you tell 
me about your organization?” If you 
are interested in an interview, pre-
pare and strategize accordingly.

Be a Strong Candidate
Know who you are and be confi-

dent in your presentation. In the 30 
seconds that the recruiter reviews 
your resume, they should quickly 
learn about your experiences, ac-
complishments, and skills. Ensure 
that your resume is polished, con-
cise, and digestible. Get a resume 
critique by utilizing Smart Resume 
through the USC Career Center’s 
VMock website at   https://www.
vmock.com/usc.  Log in with your 
USC nine-digit ID and upload your 
resume for immediate feedback. 
Resources are also available through 
the Career Center website careers.
usc.edu or meet with our Career 
Advisors to review your resume. 

Initiate Conversation
You only have a short window of 

time to make an impression with 
recruiters at the Career Fair. In 3-5 
minutes, you should be able to deliv-
er your elevator pitch and ask well-
thought-out questions. Take the ini-
tiative to begin the conversation and 
ask questions that will help you de-
cide whether you would like to work 
for a particular organization. Do 
not be afraid or intimidated by the 
recruiters; they are there to meet 
and screen potential candidates. 
Recruiters understand that many 
students want to talk with them and 
are happy to engage in conversation. 
However, do not overstay your wel-
come. Remember, this is not an in-
terview.  You want to make a good 
impression, so avoid monopolizing 
their time during the fair and do not 
stay longer than needed.

Know Your Audience
It is easy to get overwhelmed with 

over 150 organizations at the event. 
Prepare a specific list of questions 
for each organization with which you 
plan to meet. Know to whom you are 
speaking, and do not call the recruit-
er by the wrong name.  Additionally, 
do not mention another organiza-
tion’s name. The representative will 
realize that you are not paying atten-
tion and will not move you forward 
in the recruitment process.

If you are interested in moving to 
the next level, such as a formal inter-
view, ask about the next steps, but 
do not be too forward. Ask for the 
recruiter’s business card or email 
address.  Make sure you know the 
name of the person you spoke with 
from each organization. Once you 
have the recruiters’ information, you 
can thank them for their time or ask 

follow-up questions by sending a 
thank you email.  If an interview is 
not scheduled immediately, do not 
worry; your email might help the em-
ployer decide to invite you back.

 Make Connections Through 
Networking
Career Center workshops, Career 

Fairs, informational interviews, 
Trojan Talks, Trojan Network, and 
LinkedIn are all ways to begin build-
ing a network. Networking can help 
you clarify and define your interests 
in various career fields, as well as 
connect you to internship and full-
time opportunities. Events spon-
sored by the Career Center through-
out the school year offer the chance 
to meet professionals in your field of 
interest and get your resume in front 
of potential employers. 

 — USC Career Center

USC Career Center

Attending an in-person career fair can be both exciting and intimidating. Here are some helpful 
tips from the USC Career Center to make you feel confident and well prepared for the Career Fair!
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Valid only at 3621 S Vermont Ave location. Not valid with any other offer. No 

coupon necessary. © 2021 Supercuts Inc. Printed in the USA. Expires: 05/31/22.

supercuts.com

$2 OFF
TROJAN DISCOUNT

HAIRCUT MUST PRESENT VALID USC ID

GO TROJANS!
3621 S Vermont Ave • 323-732-5145 

Across from 36th St. entrance to USC 
M-F 9–8  |  SAT 9–7  |  SUN 10–5

Check in online or with our mobile app

Valid only at 3621 S. Vermont Ave. location. Not valid with any other offer. No coupon necessary.
2024 Supercuts Inc. Printed in the USA. Expires 12/31/2024.

Email:           eeotix@usc.edu
Web:             eeotix.usc.edu

WE’RE
HERE
TO HELP!

OUR NEW LOCATION:

King Hall #101, 
1025 W. 34th Street,
Los Angeles, CA 90089

For 24-hour reports (with the 
option to be anonymous), 
contact USC’s Help & Hotline at:

(213) 740-2500 
(800) 348-7454      or 
report.usc.edu

If you observe or experience 
discrimination, harassment, 
or retaliation, contact USC’s 
EEO-TIX Office for help
 
(213) 740-5086 
Mon–Fri, 8:30am-5:00pm

CONTACT US

OUR SERVICES

 > Supportive Measures & 
Reporting Options

 > Education and Training
 > Affirmative Action & Equity

 > Formal  & Alternative 
Resolution Processes

 > Civil Rights-Related 
Partnerships

| see NAVIGATE, page S6 |

https://careers.usc.edu/resources/big-interview
https://careers.usc.edu/resources/big-interview
https://www.vmock.com/usc
https://careers.usc.edu/resources/school-based-career-services/
https://careers.usc.edu/resources/school-based-career-services/
https://www.vmock.com/usc
https://www.vmock.com/usc
http://careers.usc.edu
http://careers.usc.edu
http://dailytrojan.com/ads
https://www.supercuts.com/locations/nearme/haircut/CA/LOS-ANGELES/3621-S-VERMONT-AVE/8254
http://eeotix.usc.edu
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Headshots to Handshakes is a program developed by 
students for students. The Student Engagement Intern 
Team has worked diligently to bring the program to life, 
working directly with USC alumni at LinkedIn to create a 
program tailored to USC students. 

Through the program, the Career Center will offer three 
new resources to current USC students:  

1. IRIS Booth
Students can now get free professional headshots at the 

Career Center! The new IRIS Booth offers students the 
opportunity to take high-quality pictures that they can 
use for their LinkedIn and Trojan Network profiles. The 
IRIS Booth is located in STU-110 and will be open every 
Monday – Friday from 9 a.m. to 4 p.m.

2. LinkedIn and Trojan Network Workshops
Learn how to connect with alumni, peers, and industry 

professionals at the Career Center’s 30-minute LinkedIn 
and Trojan Network workshops. The Student Engagement 
Intern Team will host in-person workshops that will teach 
students the basics of creating a LinkedIn profile, with an 
emphasis on telling your personal story. Workshops will 
also provide tips on how to build your professional network 
on the two platforms. Students will be admitted into the 
workshops on a first come first serve basis. Workshops 
will be held in STU-110 Monday through Friday every 30 
minutes between 1 p.m. and 3:30 p.m for the Fall 2024 
semester. 

3. Digital Business Card
Upon completing a professional headshot and attending a 

networking workshop, students will be eligible to receive a 
complimentary USC digital business card. The USC Career 
Center will offer students digital business cards to use at 
career fairs, networking events, and other events. Digital 
business cards will feature a QR code and embedded NFC 
technology directly linking employers to students’ contact 
information. 

The Headshots to Handshake program will continue 
year-round with workshop times subject to change.

  — USC Career Center

Headshots to Handshakes
Headshots to Handshake’s goal is to teach all USC 
students how to network, improve their personal 
brand, and tap into the University’s extensive alumni 
family via LinkedIn and the Trojan Network. 

Look for our partners and sponsors 
 under the red umbrellas on Trousdale

To Our Career Fair Partners and Sponsors!

careers.usc.edu/signatureevents

Partners

Sponsors

EXECUTIVE GOLD

SILVER

Solve the Problems
that Matter
abtglobal.com/careers

Visit Abt Global 
to learn more
about our Career
Opportunities

First Impressions Count
It is common to be ner-

vous when meeting with em-
ployers, so be aware of what 
your body language says and 
practice your conversation-
al skills. Maintain eye con-
tact, smile, be enthusiastic, 
and have a positive attitude. 
Let employers know how se-
rious you are. Find a balance 
of asking questions, and ac-
tive listening. Do not monop-
olize the conversation. With 
COVID, be respectful of the 
recruiter’s space. Recognize 
that recruiters may not shake 
hands out of safety precau-
tions in this unique environ-
ment. Recruiters are noting 
your interaction and overall 
impression of you as a poten-
tial candidate.

Know What to Expect the 
Day Of

The best way to approach 
the Career Fair is to create a 
plan for the day. Be prepared 
to wait in line, be patient, 
and be respectful. Focus on 
your top employers but be 
prepared that you may not 
see them. If you find a posi-
tion that an employer recom-
mended, follow up based on 
the recruiter’s suggestions 
(apply for a position on their 
website, send your resume to 
them, connect with another 
person). Remember, employ-
er representatives are taking 
note of candidates they are 
interested in, but they have to 
follow recruiting procedures.

Ask the Right Questions
Use each discussion with a 

recruiter as an opportunity. 
Increase your knowledge of 

the employer and its job op-
tions, the qualities, and skills 
the recruiter is looking for 
in a candidate.  Examples of 
questions to ask:

•	 	What career opportu-
nities are available in 
your organization?

•	 	What opportunities do 
you have for ________ 
majors?

•	 What type of training 
is available?

•	 What do you look for in 
candidates?

•	 What key skills/experi-
ences are highly desir-
able?

•	 Do you have any tips 
for success in this field?

•	 Note: Do not ask about 
salary, benefits, or 
work hours.

Explore Your Options
Talk with as many recruit-

ers as you can who might be 
interested in your major, ex-
perience, skills and accom-
plishments. Keep an open 
mind! For example, a health-
care company may not be 
only looking for health sci-
ence majors – it may have 
openings in finance, data an-
alytics, and management.

Follow Up with a Thank-
You Email

Ask the recruiter how you 
can follow-up. If they pro-
vide you with their business 
card, write notes about your 
interaction with them so 
that you can mention this in 
your thank-you email and jog 
their memory about who you 
are. Add potential contacts 
on LinkedIn or the Trojan 
Network. 

 — USC Career Center

| continued from page S5 |

NAVIGATE: CAREER FAIR TIPS

https://careers.usc.edu/resources/handshake
http://careers.usc.edu/signatureevents
http://abtglobal.com/careers
http://seip.usc.edu
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Map is approximate. You will have the opportunity to scan a QR code at each employer’s 
booth sharing your Handshake profile.

Tables are in alphabetical order with “A”s starting at West 34th Street (near Taper Hall) 
and ending with “Z”s at Downey Way (near the Hancock Foundation Building).

Water Station

Partner Area

careers.usc.edu/channels/student

Take your FREE yearbook photo early and order extras for Holiday and Graduation gifts!

Lauren Studios
(Official Photographer for the USC El Rodeo yearbook)

Schedule your appointment online today

https://www.LaurenStudios.com
School Password - TROY25

Seniors / Graduate Students

Sign up NOW for your 
yearbook portrait!

On-Campus Portrait  Location:  Tutor Campus Center (TCC) 425
Next to the Student Union Building (STU) and the Bookstore (BKS)

Take elevator near “Seeds” to the 4th f loor,  turn right and go almost to the end of the breezeway

http://careers.usc.edu/channels/student
https://www.laurenstudios.com

