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faculty] to be a part of the conversa-
tion,” Cederbaum said. 

Prior to the 1984 Los Angeles 
Summer Olympics, USC installed 
barbed wire fencing around the 
University perimeter to manage 
security and crowd control. In 
the years that followed, the wire 
evolved into the permanent brick 
and wrought-iron fencing that now 
encloses the campus.

In response to the Spring 2024 
pro-Palestinian encampment, the 
University put in place enhanced 
security measures at campus en-
try points, including mandatory ID 
scans and bag checks. Bag checks 
and mandatory ID scans during 
public operating hours were re-
moved in August 2025, soon af-
ter President Beong-Soo Kim took 
over as interim president.

Ewalt also said USC has not yet 
decided if it will be able to sustain 
a summer program in 2028 because 
of the increased security. Earlier 
this month, University adminis-
trators said USC will implement a 
new scholarship model to improve 
the affordability of summer enroll-
ment, as well as expand access to 
popular summer classes and offer 
more small, in-person classes. 

Ewalt said that while the 
Olympics should have no financial 
impact on USC, there will be costs 
involved that the University will 
have to figure out how to quantify 
in order to be reimbursed properly. 

Less parking will be available 
at USC during the Olympics and 
Paralympics, Ewalt said, but USC 
is committed to finding a “cre-
ative solution.” 

OLYMPICS | USC will host 
the track and field events

| continued from page 3 |

Talha Rafique / Daily Trojan file photo
A USC operations official said that while LA28 should have no financial 
impact on USC, the school will have to be reimbursed properly. 

corrections
to articles published in print  

issues of the Daily Trojan

AN ARTICLE RAN March 25 with 
the headline: “Here’s what led to the 
debate canellation” stated at multi-
ple points that USC and ABC7 hosted 
and invited candidates to the de-
bate. The article was updated to re-
flect that the USC Dornsife School of 
Letters, Arts and Sciences Center for 
the Political Future and ABC7 hosted 
and invited cadidates to the debate. 

The Daily Trojan regrets this error. 

Material that he canceled the debate 
when ABC7 was unwilling to increase 
the number of invited candidates.  

Kim also said that when making 
the decision to cancel the debate, 
he did not take into account “de-
mands” from excluded candidates 
or other state legislators. 

“The excluded candidates, in 
my opinion, were crying foul,” Kim 
said during Wednesday’s meeting. 
“[The debate] was to provide a fo-
rum for voters to hear from can-
didates. I ultimately decided that 
USC was becoming a distraction to 
that process and it was becoming a 
debate about the debate.” 

Kim said he believed that no 
matter what the University did, 
it would be criticized. So ulti-
mately, he decided to do what he 
“thought was right.” 

Clifford Neuman, an associate 
professor of computer science prac-
tice, asked Kim why the decision fell 
on the president’s office rather than 
the CPF to cancel the debate. 

In response, Kim said he made 
the decision because he was in-
volved in the debate planning and 
that the letters demanding it be 
cancelled were addressed to him 
personally. He also said that Bob 
Shrum, the director of CPF, likely 
disagreed with the decision. 

Kim said that he is taking this 
as an opportunity for growth, and 
hopes USC will stay politically ac-
tive in the future. 

“It would be great if we could host 
another debate, whether in this cycle 
or next cycle,” Kim said. “Hopefully, 
there are some lessons learned here.” 

DEBATE | President said he believed the 
excluded candidates were ‘crying foul’
| continued from page 3 |
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Henry Kofman / Daily Trojan
President Beong-Soo Kim, pictured in a Febuary campus media 
briefing, said that no matter what USC did, it would be criticized. 
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By FEIYU LONG &
ADAM YOUNG
Daily Trojan

USC admitted 11.7% of its appli-
cants for Fall 2026, with 9,251 un-
dergraduate admits, the Office of 
Admission wrote in a statement to 
the Daily Trojan on Thursday. The 
University admitted 11.2% of ap-
plicants for last year’s fall semester.

The University received 79,290 
undergraduate applications for 
the Fall 2026 cycle, a roughly 
5% drop from last year’s record-
breaking 83,500 applicants. 

The unweighted grade point av-
erage for the class is a record high 
3.92, the Office of Admission wrote, 
up 0.02 from last year. 

“The academic strength of this 
admitted class is truly exception-
al,” Dean of Admission Timothy 
Brunold wrote in a statement to 
the Daily Trojan. “Our highly se-
lective admission rate reflects 
both the depth of interest in USC 
and how extraordinarily prepared 
these students are for our rigorous 
academic environment.”

More than half of the applicants 
in the 2026-27 admissions cycle par-
ticipated in the early action round, 
according to January data from the 
Office of Admission, which consti-
tuted about 41% of total acceptanc-
es in this admission cycle. If early ac-
tion applicants are neither admitted 
nor rejected, they can get deferred to 
the regular decision pool.

The acceptance rate during the 
early action round was about 9.5%. 
Even though the early action accep-
tance rate this year is the highest it 
has been since the University im-
plemented the early action option 
in the 2022-23 admission cycle, it is 
still lower than the overall Fall 2026 
admission rate of 11.7%.

The 2025-26 admission cy-
cle marks the first year that the 
University implemented an early 
decision option for admission, albe-
it only available for undergraduate 
business and accounting programs 
in the Marshall School of Business. 
USC announced in February that it 
will offer an early decision option for 
most of the undergraduate programs 
starting the next admission cycle. 
Students applying through the ear-
ly decision option will not be per-
mitted to apply to other institutions 
through early decision.

USC accepts 11.7% 
of applicants in 

fall 2026 cycle
The acceptance rate went 
up by 0.5 percentage points 
from last year’s admissions. 

By FEIYU LONG & 
STELLA MUZIN
Assistant News Editors

Mark Ewalt, USC’s executive di-
rector of operations and compliance, 
said during Wednesday’s  Academic 
Senate meeting that the United 
States Secret Service will establish 
“stop and search zones” in specif-
ic parts of campus during the 2028 
Olympics and Paralympics. 

During Summer 2028 and Fall 
2028, people passing through those 
zones will be searched. It was not im-
mediately clear which parts of campus 
would include the heightened security.

Ewalt said the security changes that 
will come to USC are a part of hosting 
“the highest level security for any event 
in the world.” USC will host the mar-
quee track and field events and the 
opening ceremony in the Los Angeles 
Memorial Coliseum, as well as bad-
minton and rhythmic gymnastics at 
Galen Center. Additionally, University 
Park Campus is slated to be the home 
of press and media operations.

“All the details are not worked 
out, even though we’ve been work-
ing on this for the better part of 
three years,” Ewalt said. 

Julie Cederbaum, a professor 
of social work, said she was con-
cerned about the impact these 
zones would have on student and 
faculty experience at USC.

“[I] would just like culture 
and morale [of USC students and 

US Secret service 
will be on campus 
during oly mpics 

By STELLA MUZIN
Assistant News Editor 

President Beong-Soo Kim said 
Wednesday during an Academic 
Senate meeting he wished he had 
the time to talk to other University 
stakeholders, like the debate’s 
planned host, the USC Center for the 
Political Future, before cancelling 
the California gubernatorial debate. 

 “The conversation with [ABC7] 
went very late into the night and 

things moved so fast,” Kim said. “In 
hindsight, I wish there had been 
more time for me to bring others 
directly into the conversation; not 
just CPF but also other faculty.” 

ABC7 and the Center for the 
Political Future planned to co-
host California’s Gubernatorial 
Debate on March 24. They invited 
the top six candidates to the de-
bate based on a formula created 
by USC professor Christian Grose 
that emphasized polling and fun-
draising numbers.

When no candidates of color re-
ceived an invitation due to none 
making the criteria’s top six most vi-
able winners, Democratic candidate 

Xavier Becerra, former United States 
Health and Human Services secre-
tary, wrote a letter accusing USC of 
purposefully excluding candidates 
of color from the stage.

On top of Becerra’s letter, Kim re-
ceived a separate letter March 24, 
signed by California Assembly Speaker 
Robert Rivas, California Senate 
President Pro Tempore Monique 
Limón and seven major legislative cau-
cus leaders. The letter demanded USC 
“open the March 24 gubernatorial de-
bate to all leading candidates.”

Less than 24 hours before the 
event, Kim canceled the debate 
and said in an interview with L.A. 

Kim reflects on cancelled debate
President Beong-Soo Kim 
said ABC7 was not willing 
to invite more candidates.

| see DEBATE, page 2 |

Henry Kofman / Daily Trojan file photo
President Beong-Soo Kim, pictured at the Spring 2025 convocation, said that when making the decision to 
cancel the debate, he did not take into account “demands” from excluded candidates or other state legislators.  

By BANI CHAUHAN
Politics Beat Writer 

From paved sidewalks to United 
States Immigration and Customs 
Enforcement’s presence in Los 
Angeles, Diego Andrades, assis-
tant director of USC’s Center for 
the Political Future, said there are 
a variety of problems that students 
face but can only be resolved by en-
gaging with L.A. city politics. 

“They live in the city. So whether 
or not they’re tuned in, a lot of the 
things that [L.A.] deal[s] with every 
day are affecting them,” Andrades 
said. “It feels like federal politics 
and state politics sometimes are 
more impactful, but the truth is 
that local politics really determine 
what happens in your day to day.”

What is the importance of 
local elections?

Dan Schnur, adjunct profes-
sor at the Annenberg School for 
Communication and Journalism 
and Marshall School of Business, 
said USC students should care 

How students can engage in city politics
Students can get involved 
in city elections by taking 
part in campaigns or voting. 

| see POLITICS, page 11 |

| see OLYMPICS, page 2 |

USC 2028 Summer program 
may not take place due to 
heightened LA28 security.

Kate Henry / Daily Trojan

Tai Lyn Sandhu / Daily Trojan file photo
USC received a lower number of 
applicants than last year.
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By ALEX GrOSS
Staff Writer

If you were assigned male at birth, 
live in the United States and are 
between the ages of 18 and 25, you 
might want to start paying attention 
to what’s happening in Iran. It’s vol-
untary to choose however much or 
little you’re educated on U.S. involve-
ment in the Middle East, but what 
might soon be involuntary is if you’re 
putting your life on the line for it. 

Those eligible for the selective ser-
vice almost entirely make up the de-
mographic of college men. We all 
got that letter from the Department 
of Defense shortly after our 18th 
birthdays; a reminder that, along with 
the freedom granted by adulthood, 
there’s also the conscription to serve 
under the current president, who, 
with a 36% approval rating according 
to Reuters, you might not agree with. 

A reinstatement of the selec-
tive service is hopefully still far 
from becoming reality, given that 
there haven’t been any boots on the 
ground in Iran yet and the U.S. al-
ready has an active-duty military of 
over 1.3 million members. But White 
House Press Secretary Karoline 
Leavitt said earlier this month that 
President Donald Trump wants to 
“keep his options on the table.” 

Among these options is the 
non-zero chance of another mili-
tary draft. Another option left on 
the table seems to be using U.S. sol-
diers, including 2,000 paratroop-
ers deployed to the Middle East on 
Tuesday, even after the president 
said last week that he was “not 
putting troops anywhere.” 

Ryan Leighty, a 19-year-old 
seaman in the Coast Guard, said in 
an interview with the Daily Trojan 
on Wednesday that he “wasn’t too 
concerned” before being told by 
a station leader that there was a 
“pretty good chance” he would be 
deployed to the region.

Being apolitical is a privilege al-
lotted only to a select part of soci-
ety: those financially stable enough 
not to be affected by inflation or 
tariffs, those white enough not to 
be targeted by U.S. Immigration 
and Customs Enforcement, and 
those healthy enough not to need 
government assistance. 

The horrifying beauty of the 
draft is that during a time of mil-
itary conscription, none of these 
factors matter. As soon as you’re 
drafted, your simple existence as 
an American becomes political. 

A large reason why the Vietnam 
War sparked such a widespread 
countercultural movement was 
that the draft brought together 
different corners of American so-
ciety who previously had no use 
for solidarity. This effect would be 
exponentially greater today in a 

society that’s even more polarized 
and has even less reason to form a 
polypartisan coalition. 

“At least in recent years, [this 
is] probably the most biparti-
san issue,” said Joshua Marucci, 
a sophomore majoring in phi-
losophy, politics and law, about 
the conflict in Iran. “Obviously 
there’s still people that are enthu-
siastic about it, [but] I think that’s 

definitely to a lesser degree than a 
lot of other conflicts.”

Foreign conflicts are no longer 
mythological escapades that take 
place thousands of miles away and 
occupy a small space in the back 
of our heads. Vietnam was the first 
war broadcast into the homes of 
Americans on a nightly basis, just 
as wars in the Middle East are the 
first to flood short-form algorithms. 

If a military draft were to happen 
today, it would not only birth a cultur-
al revolution, but also a political one. 

“You’d probably see very similar 
sentiments [to Vietnam] among es-
pecially the younger generation,” 
Marucci said. “This is an unneces-
sary war primarily being fought for 
the ideals of American imperialism. 

A poll by The Economist showed 
Trump’s approval rating among 
Generation Z to be only 25%. An 
NPR survey showed that only 36% 
of 18 to 29-year-olds supported 
how President Trump is handling 
U.S. military action in Iran. 

These sentiments are height-
ened in federal employees working 
without paychecks in the midst of 
a partial government shutdown. 

“Our government has enough 
money to start wars in foreign 
countries, but not to pay [us],” 
Leighty said. 

A deployment to Iran wouldn’t 
even mean protecting American 
freedoms; U.S. involvement has 
been baselessly justified so far as an 
attempt to neutralize the age-old 
supposed threat of nuclear weapons. 

Being forced to risk their lives 
on foreign soil for a government 
that has repeatedly failed to en-
sure its citizens’ First Amendment 
rights at home would be — and 
should be —  Gen Z’s last straw. A 
war fought by dissident soldiers 
would trigger a fight not against 
American enemies, but against 
the American government itself.

The US wouldn’t survive another draft
Compulsorily enlisting a 
politically aware generation 
is a formula for revolution. 

What are we really training for?

The other day, a stranger 
commented under my 
Strava post, “What are you 

training for?” 
I responded with, “Old age,” 

and was met with laughter from 
other commenters. 

I’ve been an on-and-off runner 
since high school. During my off 
seasons as a boxer, I run merely to 
stay active and feel alive. 

During competition season, when 
my coaches required that I download 
Strava to track my cardio, I considered 
protesting. I enjoyed the extra 
running, but I have been curating my 
Instagram profile since I was 10 years 
old and didn’t want to obsess over yet 
another form of online self-expression 
subject to public critique. 

With Strava, however, not only 
was my appearance being judged, but 
also my effort and results. 

Social fitness tracking apps map 
your workout routes, rank your pace 

on leaderboards and share these 
statistics with other users who can 
like, comment and compare. Strava 
frames this as encouragement: 
“Track your progress and cheer each 
other on,” its website reads.

And maybe, sometimes, 
it is. Yet, once my previously 
private routine became visible 
as data and consumed as others’ 
content, it also became legible 
as a performance that requires 
evaluation. Just as my strong runs 
felt like proof of life, my slower runs 
seemed to require justification.

App-based competitions 
can increase physical activity 
substantially; a 2017 National 
Library of Medicine large-scale 
analysis found a 23% increase 
in physical activity, particularly 
among previously inactive users 
in response to the gamification of 
exercise through mobile apps. 

On the surface, that is a genuine 
public-health success, but the same 
mechanism that gets people moving 
can also redirect them to a narrow, 
social lens, where the motive 
behind working out can shift from 
something intrinsic — like self-care 
— to something performed. 

Michael Li, a sophomore 
majoring in biomedical engineering, 
ran the Los Angeles Marathon two 
weeks ago. He is a mutual of mine 
on Strava, but I hadn’t realized he 
was training for it. 

A lot of the time, Li said he looks 
at his Strava account and thinks, 
“‘Oh, this is not a good run.’”

“If I don’t hit a certain pace, 
distance, or if I feel really terrible 
during a run, it puts me off,” he 
said. “I just private [the post]. It 
just doesn’t show for public.” 

His mindset, he said with 
laughter, is “PR or ER,” meaning 
breaking a personal record or 
going to the emergency room. The 
joke lands because it’s funny, but 
only partly. He ran the marathon 
with only 16 weeks of training as a 
starting point in his journey into 
endurance sports.

Before he graduates, Li said he 
wants to qualify for the Boston 
Marathon, which has incredibly 
strict qualifying times. Later, he said 
he plans to complete an Ironman  — 
a consecutive 2.4-mile swim, 112-
mile bike ride and a full 26.2-mile 
marathon run — and HYROX  — a 
combination of repeated endurance 

runs and functional strength 
training — races too. 

The ambition and grit required 
to compete in such races are as 
admirable as the outcome, but there is 
also something telling in what doesn’t 
make it onto the feed. Even before the 
race, the story of the race is already 
edited into a version of effort that is 
clean, upward and self-possessed.  

This is where fitness tracking 
becomes morally complicated. 

These platforms are highly 
effective at encouraging consistency 
through the external validation 
of mutuals’ kudos and comments. 
According to research published 
in the Children and Youth Services 
Review in December 2020, highly 
controlled and intense habits can 
be reinforced when they align with 
cultural ideals of discipline and 
strength, even when psychologically 
distressing or physically harmful. 

Social fitness apps don’t necessarily 
create obsession, but they give it the 
structure; they can make sustainable 
training look identical to unhealthy 
compulsion: more miles, faster 
paces, greater frequency. The metrics 
flatten the difference. They cannot 
tell whether you are taking care 

of yourself or pushing past limits 
because both register as progress. 

When progress is defined too 
visibly and simply, the app can train 
us to think that only certain efforts 
count; it can make us ask whether a 
slow week was still valuable, whether 
effort matters if it cannot be posted. 

And yet, I do not think the answer 
is to stop tracking altogether or 
to treat Strava like some kind of 
moral contaminant. The app merely 
reveals how quickly we can begin 
to measure ourselves by what is 
impressive to other people. 

Perhaps the better question is not 
what we are training for in public, 
but what we are training for when no 
one is watching. We train for health, 
for ambition, for pleasure or for proof 
that we are still becoming. 

Maybe the point is that some 
efforts are supposed to be bad, some 
efforts unrecorded — not because 
they don’t count, but because they 
already do. The only person it should 
matter to is yourself.

Soefae Chen is a sophomore 
writing about health and fitness 

culture in her column, “Vital Signs,” 
which runs every other Friday. 

Soefae 
Chen
VITAL SIGNS

Sasha ryu / Daily Trojan file photo
Generation Z is very unlikely to jump at the opportunity to enlist to fight 
in the US-Israel war in Iran under President Donald Trump’s leadership.
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Consumption

By ANYA MOTWANI
Features Editor 

Nestled on a quiet residen-
tial street in Culver City, Jackson 
Market and Deli serves more than 
just food. Even in the middle of a 
Monday afternoon, customers can 
be seen greeting the owners on their 
way in with a touching familiarity 
— friends rather than patrons. 

Owners Fawaz Istwani and Nick 
Conner created a space that supports 
relief efforts in Palestine through fun-
draising and events, and offers their 
neighbors a place for community.

The market first opened in 1925 
as a convenience-type store offer-
ing gas station snacks and limited 
goods. Though the market is now a 
breath of fresh air amid the bustle of 
Los Angeles, it was initially shaped 
by an unwelcoming environment 
and a focus on profits. 

Istwani first encountered Jackson 
Market and Deli in 2000, after leav-
ing Santa Barbara where his parents 
owned a market and was frustrated 
that he could not find a job. 

“I wanted to work; the guy was 
gonna sell,” Istwani said. “It wasn’t 
doing well, [it was a] dumpy store. I 
mean, it was linoleum floors. There 
[was] nothing like this.”

Cigarettes and lottery tickets 
were a staple of the initial mar-
ket, but in the following 26 years, 
Istwani and Conner turned toward 
sandwiches. Ultimately, the en-
terprise transformed into a per-
manent fixture within the lo-
cal community. More than just a 
restaurant, the ethos of Jackson 
Market centers on giving back and 
offering a place for everyone. 

“We keep improving the space, 
and that’s really well received,” 
Conner said. “We try to do a lot to 
support local schools. … We do a 
really healthy discount for all the 
city workers and police [and] the 
fire department. [We] do fundrais-
ers for the schools [and] basketball 
team, and it’s a community store.”

For Istwani, the store was nev-
er about making the most amount 
of money; it’s meant to be a place 
where customers should feel like 
guests in a home. 

“The more [we] kept putting 
back into the property, rather 

than just taking the profit … in the 
long term, [that] builds up a lot of 
goodwill, a lot of repeat custom-
ers,” Conner said. “We watch kids 
grow up, and in some cases, that 
makes me feel old, but at the same 
time, it’s really cool, because you 
just see how it keeps circulating.”

In 2023, the market’s focus 
shifted slightly when Istwani real-
ized the potential the business had 
in raising awareness about the war 
in Gaza and the humanitarian cri-
sis affecting Palestinians. 

Istwani, whose family was orig-
inally from Palestine, said he saw 
how selective news coverage was 
and he felt there was a general lack 
of knowledge regarding the region’s 
history — especially after the start 
of the Israel-Hamas war — which 
meant that many of his neighbors 

and peers had no framework to un-
derstand the current war. 

“A lot of people don’t even know 
what Palestine is,” Istwani said. “I 
had to talk. I had to tell people the 
story, because kids are dying.”

Since then, Jackson Market 
has hosted fundraisers for re-
lief in Palestine and Sudan and 
documentary screenings of films 
like “No Other Land” (2024) and 
“Palestine 1920: The Other Side 
of the Palestinian Story” (2022). 
They’ve even held dialogues with 
organizations like Human Library, 
a Denmark-based nonprofit orga-
nization that helps provide a fo-
rum for difficult conversations. In 
September 2024, the market an-
nounced that 24% of its proceeds 
that year would be donated to mu-
tual aid efforts in Gaza. 

The market also played a role in a 
2023 resolution approved by the Culver 
City Council, “condemning the recent 
attacks on Israel and standing in soli-
darity with Israel and its people.” The 
resolution, passed two weeks after the 
Oct. 7 attack, made two mentions of 
Palestinian casualties, but for Istwani 
and Conner, it was still skewed.

“They’ve been killing Palestinians 
and now, after Oct. 7, why don’t we 
protect both?” Istwani said. “We 
were very angry. How can our city 
automatically pass it?”

Only three people spoke in 
support of the resolution, according 
to Istwani, one of them being a pri-
or patron of Jackson Market, who no 
longer comes due to the Palestinian 
flag in the market’s back patio.

“He used to be one of our best cus-
tomers,” Istwani said. 

Alongside organizations such 
as Jewish Voice for Peace and Not 
in My Name, the market brought 
over 400 people to the Culver City 
Council to petition a resolution 
calling for a ceasefire in the region. 
However, the council still would 
not adopt the ceasefire resolution. 

For the most part, Jackson 
Market’s political advocacy has re-
ceived positive responses from cus-
tomers, according to Istwani. Their 
involvement has garnered the atten-
tion of patrons from well outside of 
Culver City, with visitors traveling 
from Orange County, West L.A. and 
the like coming to eat. 

“The ambience is definitely one 
of the biggest [draws],” said Alice 
Medrano, an L.A.-based artist. “I 
did notice that the workers are 
wearing ‘Free Palestine’ shirts, and 
I definitely like that aspect of it as 
well. … I’d like to see [political en-
gagement] from more businesses 
and more people, just in general.” 

For Khalid Doufesh, a Westchester 
resident, part of the draw of coming 
back to Jackson Market is that it is 
Palestinian-owned.  

“[I’m] just supporting my people,” 
Doufesh said. 

Heritage is a key aspect of Istwani’s 
work and political involvement. 

“[Palestine] was there for thou-
sands of years,” Istwani said. “My 
name goes back 1,000 years. My last 
name Istwani means ‘circle.’ We 
used to sit in a circle and make peace 
among our tribe. I exist. You check 
my DNA, I go back to that land.”

But the restaurant has also faced 
backlash. Most weeks, they are au-
dited based on false complaints 
about rats or their appliances, ac-
cording to the owners. 

“We’ve had attacks on us,” 
Istwani said. “They called the health 
department on us. They called the city 
on us … because we’re pro-Palestine.”

Despite the controversy now sur-
rounding the restaurant, owners 
Istwani and Conner feel proud of 
the work they have done. 

“Part of what I didn’t realize is 
how it creates a space for people 
right here to come together that are 
affected by these things,” Conner 
said. “It takes a lot to do it. You 
don’t find places like this too often, 
because you have to leverage a lot, 
be willing to sacrifice a lot just in 
case, but we’ve been really blessed.”

Order up! Jackson Market and Deli serves political advocacy with lunch
The Culver City restaurant 
raises awareness and funds 
for aid efforts in Palestine.

LETTER FROM THE EDITORLETTER FROM THE EDITOR
Every day, we have a choice in what we de-

cide to consume. The food, media and informa-
tion presented to us are not picked at random; 
they are curated and selected through social in-
f luence and internal moral frameworks. Even 
the smallest decision is made with intention. 
When we choose one restaurant over another, 
a streaming service over a movie screening, we 
signal what it is that we value most. 

In an age where the choices seem endless 
and everything is literally at our fingertips, we 
should be scrutinizing these decisions and what 
they mean for others. Whether we are saving 
money or time, where we place our attention im-
plicates what we care about. 

This supplement is focused on that very idea. 
What do members of the USC community and 

Angelenos at large pay attention to and pick? How 
are these decisions then felt in other parts of life? 

Beyond the environmental and political impli-
cations of consumption habits, affinity can also 
be formed over shared patterns. We are drawn to 
the things, tangible or intangible, that people we 
like are also partial to, and often find those peo-
ple through those very decisions.  

Whether you are interested in the impact of 
romantic media on real-life relationships, the 
intersection of food and politics, or why phys-
ical traces of our past are vital to understand-
ing our history, there is an article in this supple-
ment waiting to be read by you. 

— Anya Motwani,
Features Editor

Katiana Kartaltepe / Daily Trojan

Anya Motwani / Daily Trojan
Fawaz Istwani and Nick Conner, co-owners of Jackson Market and Deli, help provide a space for fresh air, 
greenery and political engagement at their Culver City restaurant.
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By ANDREW CARDENAS & 
ARIA HAJALI
Daily Trojan 

Love is often imagined as resisting 
logic — a force that happens to us, 
emotional and unpredictable, rather 
than something we choose.

Today, love is increasingly shaped 
by systems that ask people to define 
preferences, filter options and eval-
uate potential partners — turning 
spontaneity into calculation.

This logic shapes not just 
how we meet, but how we imag-
ine love. Streaming platforms 
deliver constant, personalized ro-
mance, setting standards that real 
relationships often struggle to meet.

Dan Lainer-Vos, an assistant 
teaching professor of sociology, 
framed love through the lens of “en-
chantment” and “disenchantment.”

“If we think about rationalization 
as turning life into a process of calcu-
lation and measurement, love is often 
imagined as the complete opposite,” 
Lainer-Vos said. “[Love is] something 
that happens to us, outside of our con-
trol, almost behind our back.” 

 For Angela Mvogo, a freshman 
majoring in communication, that 
tension is already visible in the way 
her peers navigate connection.

“We’re socialized to believe in cer-
tain archetypes of love … that don’t 
translate as well to real life,” Mvogo 
said. “It can be difficult to form gen-
uine relationships because the ex-
pectations are so high, so you end up 
pushing away people who don’t meet a 
standard that’s unrealistic.”

Romantic media celebrates spon-
taneous, fated love, but in real 
life, love is shaped by choice and 

evaluation — what Lainer-Vos de-
scribes as a “rigorous search process” 
of comparing potential partners.

That contradiction is most vis-
ible in modern dating. Online, an 
endless pool of potential partners 
forces users to define what they 
want, accept and reject.

“If you don’t define these crite-
ria, you don’t really operate the sys-
tem,” Lainer-Vos said. “You’re not 
optimizing your search.” 

Love has become a marketplace: 
people are products, endless-
ly compared rather than seen as 
unique — a shift from the tradi-
tional ideal of romantic love.

“We are sifting through multi-
ple candidates and [comparing],” 
said Lainer-Vos. “Sometimes we 
learn about things that we like 
through those comparisons or 
things that we don’t like.”

In this environment, attraction 
is shaped over time, built from 
patterns rather than singular 
meaningful encounters. Lainer-
Vos said, people become connois-
seurs, learning what they like — 
and what they reject — through 
constant comparison.

Mvogo reflected on grappling 
with this comparative and formula-
ic journey to love in real life.

“It can feel more cerebral 
because you’re comparing yourself 
to [real] people … around your age,” 
Mvogo said. “The unrealistic expec-
tations and pressure can become 
mounting at that point.”

At the same time, the content 
people consume is far from 
neutral. Just as people curate 
themselves on dating apps, social 
media has become another space 
where individuals carefully craft 
how they want to be seen. 

Unlike everyday conversations, 
where presentation is flexible and 
fleeting, online profiles and posts 

are more stable and deliberate — 
a fixed version of self that others 
can view, evaluate and respond to. 
Creating an online profile requires 
conscious choices about how to 
present yourself, Lainer-Vos said.

“Essentially, if you build your 
own profile, you have to sit in many 
pictures of you and say, ‘I want the 
world to see me like that,’” Lainer-
Vos said. “And you need to think 
about, ‘Okay, do I overemphasize 
being funny? Prioritize this? Why? 
How do I present myself?’”

This curation isn’t just theoreti-
cal. Maraella Khoo, a freshman ma-
joring in music industry, manages 
social media for indie artists and 
has seen how creators carefully cu-
rate their public identities.

These efforts are designed to cre-
ate a version of someone audiences 
can easily understand and connect 
with, highlighting their best moments 
while leaving out the messy realities.

“Every piece of their content is so 
curated and is designed to show their 
best moments. … It isn’t as authentic as 
it seems,” Khoo said. “With social me-
dia, I don’t think you can ever get the 
entire picture of what someone is like.”

And yet, the media we consume 
rarely reflects this reality. This gap 
between representation and expe-
rience can produce dissatisfaction. 
Real relationships, with their ambi-
guity and effort, struggle to compete 
with the clarity of fiction.

That same logic of curation isn’t 
just individual — it is embedded in 
the platforms themselves.

Algorithms intensify this dynam-
ic, shaping not just what people see, 
but how they experience it. Platforms 
like Netflix and TikTok deliver rapid, 
personalized bursts of content, re-
inforcing ideals of romance and 
teaching what love “should” feel like.

The long-term effects of this per-
sonalization remain unclear, but it 

shapes expectations. Some viewers 
may seek intensity above all; others 
drawn to cynicism may approach 
love skeptically. Emotional expec-
tations are shaped as much by cu-
rated media as by real experience.

Mvogo sees that tension re-
f lected in how people’s real-life 
expectations are shaped by the 
media they consume.

“I’d hope love at first sight is 
real … but, people mistake love for 
lust or maybe infatuation,” Mvogo 
said. “You’re basically projecting 
all of these things you want in a 
partner onto this person before 
you’ve even had the chance to get 
to meet them and know them.”

Together, these systems don’t 
operate in isolation — they rein-
force one another and shape how 
people seek, present and ulti-
mately understand love.

Belief and behavior don’t al-
ways align. The systems guiding 
love impose a logic beyond the 
stories we consume, leaving mod-
ern romance caught between en-
chantment and realism — felt 
emotionally, processed rationally.

These pressures don’t remain 
abstract — they shape how people 
interpret their own relationships 
in real time.

Technology has only intensified 
that dynamic, reshaping not just 
expectations, but behavior. 

“[Social media has] normal-
ized this codependency, and re-
lationships always needing to be 
available,” Mvogo said. “People 
feel they’re entitled to your time 
… and can easily create unhealthy 
relationship dynamics.”

Modern culture idealizes love 
as emotional and irrational, even 
as the pursuit of it becomes ratio-
nalized, Lainer-Vos said. Romantic 
media reflects this ideal — offering 

frictionless intimacy that can be 
paused, replayed or abandoned. 

To consume love is easy; to live it 
is not.

“I think we are far enough that we 
are maybe completely disenchanted 
about love,” Lainer-Vos said. “And a lot 
of people just think that love is a ratio-
nal fear, that love is some sort of meat 
market that we need to maximize util-
ity, and there’s nothing more than that 
— which, I think, is very tragic.”

Consuming love in the age of algorithms
When romance becomes 
content, expectations for 
connection start to shift.

By SARA MCCARTHY & 
SOFIA MUSAKHANOVA
Staff Writers 

As Donnie Jackson, a freshman 
majoring in communication, makes 
her commute through USC Village, 
her environment is shaped by the 
overwhelming presence of adver-
tisements around the University.

Walking along Trousdale 
Parkway on USC’s campus seems 
like a small part of students’ dai-
ly routine, but a closer look reveals 
a dense marketplace of brands, 
organizations and campaigns all 
competing for their attention.

Ambassadors call out from 
their branded tables, offering 
samples or membership to an 
organization. Colorful posters 
are stacked along nearby walls. 
Flyers are handed out, strategi-
cally designed yet often discarded 
in minutes. These promotions are 
everywhere but are often avoided 
or unacknowledged by many in 
the USC community.

However, this lack of awareness 
doesn’t diminish their inf luence.

“People are simply overwhelmed,” 
said Lars Perner, an associate pro-
fessor of clinical marketing at 
the Marshall School of Business. 
“There’s just so much going on 
around … you kind of have to move 
on and ignore a lot of it.” 

This sense of excess shapes the 
foundation of how these promo-
tions are received. Students are con-
stantly exposed to new persuasive 
content, but most of it is ignored al-
most instantly. Beyond visibility, an 
ongoing challenge for organizations 

is drawing attention long enough to 
make a lasting impact. 

“Around campus, I don’t gen-
erally notice that many [adver-
tisements], but they probably are 
there,” said Chris Sanchez, a junior 
majoring in legal studies. “When 
I do see something, it’s probably 
because it caught my attention.” 

Many students might not con-
sider how the ads they consume 
could impact them, but Perner ex-
plained that their consumption 
may not always be conscious. 

“Life is a kind of lifelong learn-
ing process,” Perner said. “By learn-
ing, I don’t mean learning in the 
academic sense so much as being 
exposed to different brands or dif-
ferent behaviors of people.” 

Navigating this gap between vis-
ibility and influence requires stu-
dent organizations to utilize stra-
tegic planning, sometimes paired 
with trial and error.

“Our major promotion is through 
Instagram, but sometimes we’ll do 
fundraising,” said Harley Chen, a 
member of the Chinese American 
Student Association and a junior ma-
joring in cinema and media studies.

While social media builds long-
term recognition, tabling on Trousdale 
can create an immediate familiarity. 

Still, with USC’s busy environ-
ment, getting people to stop by re-
mains one of the biggest challenges. 

“Usually it’s because they’re 
busy and there’s a lot of fundraising 
going on here,” Chen said. “Maybe 
they’ll get overwhelmed, and a lot of 
stuff is overdone, so it’s kind of hard 
to get people to actually be interest-
ed in your advertising.” 

To counter the noise, organiza-
tions rely on various tactics, some 
simple yet effective. Chen noted 

Too many advertisements, not 
enough attention for them
What appears to be a part of 
daily routine reveals USC
students’ consumer habits.

| see ATTENTION, page 7 |

By MIA AREVALO & 
EMILY LOLENG
Staff Writers 

In today’s world, it seems that 
most information is just a Google 
search away. From breaking news to 
historical accounts, almost anything 
can be found given a few seconds and 
a wifi connection. But what contrib-
utes to this accessibility of informa-
tion are carefully kept records, and 
behind these records, the dedicated 
people who maintain them. 

According to Todd Lerew, di-
rector of special projects for 
the Library Foundation of Los 
Angeles, L.A. is “a metropolis that 
is comprised of people from many 
different places, communities and 
cultures from all over the world.” 

This belief is the driving force 
behind local L.A. archives. 

“Archives have a lot of information 
[and] context,” said Angi Brzycki, se-
nior librarian for the special collec-
tions department at the L.A. Central 
Library. “It’s invaluable.”

From writers to building engi-
neers to ordinary patrons, countless 
people have made use of the knowl-
edge that these archives make avail-
able. They operate off  a certain type 

of faith, said Bryzcki, one that be-
lieves stories of the past and present 
need to be remembered in the future. 

This faith is reflected in the diverse 
collections that house thousands of 
photographs, newspapers, periodi-
cals and, most recently, one copper 
box that spent a century hidden 
behind a men’s restroom wall. 

This copper box, a time cap-
sule placed in 1925, was unearthed 
earlier this year in light of the L.A. 
Central Library’s 100th anniversary. 

The public’s reaction? 
Completely unexpected. 

“The public reaction has been 
overwhelming,” said Lerew, a key or-
chestrator in the capsule’s remov-
al. “The day that we unveiled it, we 
didn’t know what to expect. I would 
guess we had about 600 people, way 
more than we could fit in our audi-
torium and all of our meeting rooms 
that we’d set up [for] overflow.”

In the following weeks, Brzycki 
was met with numerous requests to 
view the capsule’s contents, which 
were initially housed in the Special 
Collections Reading Room, a de-
mand that led to their current pub-
lic display in the L.A. Central Library. 

“There’s almost always somebody 
there looking at it,” Lerew said. “It 
is a rare opportunity to have such 
a direct physical connection to 
Angelenos of the past.” 

To Lerew and Brzycki, this time 
capsule is a fulfillment of the mission 
that guides the L.A. Central Library: 
to collect, preserve and accurately 
represent the stories of L.A.’s past.  

A mere 20-minute walk away 
from University Park Campus, ONE 
Archives at the USC Libraries has a 
strikingly similar mission: to pro-
tect and provide access to the sto-
ries of their community.

“Every time someone new steps into 
the archive and is amazed by what we 
have and feels seen,” said Alexis Bard 

LA-based archives are proof of past 
USC’s ONE Archives and the 
Los Angeles Public Library 
work to safeguard history.

| see ARCHIVES, page 7 |

Pırıl Zadil / Daily Trojan

Ethan Thai / Daily Trojan
USC’s ONE Archives provides the local community with physical traces 
of LGBTQIA+ history less than a mile away from campus.
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Johnson, curator and interim director 
of the ONE Archives. “That reminds us 
why we do what we do.”

The archives, which started in 
the 1950s and boast the largest re-
pository of LGBTQIA+ materials in 
the world, became part of USC in 
2010. Its roots run deep in grassroots 
queer organizing and preservation, 
according to Johnson.

With memorabilia ranging from 
drag costumes to protest signs from 
some of the earliest marches on the 
White House, there are thousands 
of material pieces that illustrate 
LGBTQIA+ life before it was covered 
by mainstream media.

“We’ve been here for a while, and 
we’re not going anywhere,” Johnson 
said. “It’s super important ... that 
we exist and people can come here 
and feel … that they’re not the first 
person to have felt XYZ type of way. 
There’s a community for them.”

For decades, print media was a 
lifeline for LGBTQIA+ people, being 
the only way they could communi-
cate with one another, according to 
Johnson. Many of these publications 
— the smaller, local ones — can’t 
be found online, so these physical 
copies that the archives maintain, 
which document past struggles, she 
said are even more critical.

“We have the playbook,” 
Johnson said. “Going back to his-
tory and playing some of that 
again at this current moment is 
very important, and we have an ar-
chive that helps us do that.”

The work of keeping this histo-
ry safe is not glamorous. Johnson 
said challenges like staffing, cat-
aloging, metadata and digital 
storage cost more than people 

expect. Yet, even with these dif-
ficulties, bringing physical media 
into the digital age is significant 
enough to continue on.

“Not only do you want to keep 
the materials, but you want to make 
them accessible,” Johnson said. 

Lerew said that with physical 
media, there’s a certain senso-
ry, “embodied relationship” that 
doesn’t translate to the visual. 
History, it seems, is intrinsically 
woven into the physical. 

This growing gap between 
physical and digital media has led 
archivists to turn toward digiti-
zation. But as society continues 
to move away from the analog, ar-
chivists face a new challenge and a 
particular uncertainty. 

“I think about how today’s his-
tory and culture is going to get pre-
served for the future,” Lerew said. 
“So much of human life and experi-
ence and culture is born digital now, 
and there aren’t clear operations or 
methods for preserving that.”

Now, documentation of 
LGBTQIA+ life, Johnson said, hap-
pens mostly on social platforms in 
the form of posts, comments and 
stories. There is no straightforward 
method for saving that yet. 

“There’s so much that has 
not and never will be digitized,” 
Lerew said. “[It’s] a problem that 
not just libraries, but archives 
and culture more broadly [are] 
going to have to think about.” 

Historical archives have and 
will continue to be vital records 
of where communities have been 
and what they’ve been through. 
But preserving these stories for 
future generations is a constantly 
changing, “never-ending project” 
— one that must continue. 

ARCHIVES | Digitization 
and budgets pose issues
| continued from page 6 |

giveaways featuring popular drinks 
or items like matcha were a key tactic 
for effective marketing. Even brands 
not affiliated with the University can 
be seen around campus.

“We had the Summer Fridays 
pop-up that showed up a few weeks 
into the second semester, [where] 
everyone was able to go and get free 
things,” Jackson said. 

The presence of a group or a 
known brand creates a certain 
sense of trust, which Perner de-
scribed as “social proof.” This strat-
egy can entice passersby to stop 
and interact with a given prod-
uct. Still, for some students, the 

promotional material they encoun-
ter daily proves tedious.

“To an extent [the advertise-
ments] can get overwhelming,” 
Jackson said. “It stresses people out 
more than it helps, even if that adver-
tisement is exciting or has some sort 
of reward system attached to it.” 

While many students acknowl-
edge the bombardment of marketing 
they face, Perner said that some may 
not realize the cost of this distraction.

“If you have a speaker on campus 
that you would’ve been interested in, 
but you don’t notice the poster for that 
speaker because you’re looking at so 
many other things … all of the different 
stimuli are actively distracting [you] 
from what you want,” Perner said. 

As students enter the final 
stretch of the spring semester, they 
will continue to navigate through 
the competitive web of advertis-
ing at USC, ultimately shaping the 
marketing trajectory and consum-
er behavior of the upcoming aca-
demic year. While the quantity of 
advertising may not change, stu-
dents can find a better understand-
ing of their consumer relationship. 

“If you have a certain level of 
self-control, you can monitor 
whether it controls your behav-
ior,” Jackson said. “But I have to 
always remember the relevancy 
in which it can actually contrib-
ute to my college life. 

ATTENTION | Some USC students feel 
overwhelmed by promotional material
| continued from page 6 |

Luis Ochea / Daily Trojan
Students encounter a variety of brands, on-campus organizations and independent retailers tabling daily on 
Trousdale Parkway as they make their way onto USC’s campus.

By KISHNEET KAUR & 
SUDHIR MATHEW
Staff Writers 

Surreal VHS tape visuals paint-
ed the room when Evan Williams 
performed at Non Plus Ultra, a DIY 
venue tucked inside a Los Angeles 
warehouse. The space is covered with 
a collection of props and pop culture 
references, reflecting the multidisci-
plinary creativity of the artist collec-
tive that runs the venue. 

For Williams, a junior majoring in 
music composition, performing live at 
venues like Non Plus Ultra is a fun ex-
perience that fosters community.

“There’s something about the at-
mosphere at these shows,” Williams 
said. “Knowing that you don’t know 
everyone, but that you have something 
in common, that is probably appeal-
ing to people. I think especially for me, 
when I got to college, it was just a way 
for me to meet new people.”

In the past two decades, the con-
sumption of music, film and other 
media has predominantly switched 
to streaming services and algo-
rithm-driven platforms, allowing for 
individually tailored consumption 
in industries that were previously 
monocultural — where individuals 
were all tuning in the same popular 
media at the same time. 

Streaming platforms have made 
media more accessible than ever 
before, but have also eroded the 
communal aspect of media con-
sumption. Perpetual availabili-
ty has centered individual conve-
nience over shared experiences. 

Live performances, however, have 
remained one of the few places where 
creativity and community converge, 
even as rising costs and industry 
consolidation have made those ex-
periences harder to access.

Perry B. Johnson, who holds a doc-
torate in communication, is a mu-
sic scholar, producer, and part-time 
lecturer at the Annenberg School for 
Communication and Journalism, said 
being a social person requires experi-
encing the unavoidable awkwardness 
of live, in-person interaction.

“There is something about the 
exchange of energy that happens 
when you are in community with 
other people that nourishes and ful-
fills something that we as social be-
ings, at our core, cannot manifest in 
isolation,” Johnson said. She added 
that the reliance on technology for 
socialization during the COVID-19 
pandemic intensified the social de-
sire for in-person community.

For Williams, that community 
was found in the live music scene. 

“After [the pandemic], these shows 
and events felt much more special. It 
gave people a place to go and meet 
and be with their friends and forget 
about other things,” he said.

Non Plus Ultra, a nonprofit based 
in L.A., has hosted a variety of wacky 
and creative performances, from live 
film scoring to clown shows, for the 
past decade. Leon Manson, a board 
member of the organization, said the 
economic stress of COVID-19 forced 
some venues to sell to large enter-
tainment companies.

“There was a big push during 
COVID times to save our DIY venues, 
to save our spaces,” Manson said. He 
said that many small venues were 
purchased by Live Nation, referenc-
ing their acquisition of the Echo. 

Live Nation, which has recent-
ly dominated the live performance 
industry internationally through 
ticketing, venue ownership and 
concert promotion, is currently 
facing an antitrust lawsuit due to 
artificially inflated prices. Johnson 
said monopolization of ticketing 
impacts performers and audiences 
by taking revenue away from art-
ists as well as making communal 

events more expensive and less ac-
cessible for concertgoers.

Manson said that as the live per-
formance industry has become more 
profit-driven, showcasing creatives 
has become less of a priority, and 
smaller bands face increased challeng-
es in booking shows. “A lot of venues 
have shifted to a model that is more 
consistent with doing less shows and 
doing more things that make money, 
which are usually these sort of themed 
DJ nights that you see, like the indie 
sleaze night, or emo night,” he said. 

He criticized venues that won’t 
book newer or smaller artists in fa-
vor of events designed to appeal to 
mainstream audiences, saying, 

“They don’t really feel that cool. They 
don’t really feel that weird,” he said 
“Cool, to me, is weird and different. I 
want to go and experience something 
that I’ve not experienced before.” 

Williams performed at Non Plus 
Ultra last year with a group called 
Missing Wiba. For him, smaller ven-
ues, like Non Plus Ultra, provide a dif-
ferent kind of community building — 
one where the culture is established 
around the space instead of the per-
formances passing through it. 

“It’s much easier to develop a con-
nection with the style of a smaller 
venue like Non Plus Ultra, if you can 
show up to any event at the venue and 
know that you’ll probably be interest-
ed in it,” Williams said.

Manson posed DIY venues and 
culture as the solution to an in-
dustry that feels inaccessible for 
creatives, one that still provides a 
community to its consumers that 
streaming doesn’t.

“Everyone wants community, es-
pecially these days where the passiv-
ity is being reinforced, the isolation is 

being reinforced,” Manson said. “The 
answer to all of that, the way to resist 
the oppression that we’re currently 
facing, is community, and … work-
ing together to create different expe-
riences and feel alive with each other.”

Johnson said intentional effort is 
required on behalf of people to get 
involved in live events, but that there 
are plenty of opportunities on cam-
pus for students who seek them out.

“There is a power of being in 
community, in those spaces, just 
by virtue of showing up for the 
same thing at the same time,” 
Johnson said. “I think live events, 
whether [it’s] theater, whether 
it’s film screenings on campus, 
whether it’s concerts on campus, 
they, by virtue of being in person, 
make visible to us those points of 
shared interest that can then help 
to bridge community.”

Live media is becoming harder to access, but more meaningful 
Experts said streaming and 
monopolies discourage both 
creativity and community.

Alexa Esqueda / Daily Trojan
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By NIDHI BHOGI & 
ANNA RYAN
Staff Writers 

When Lucian Frisby moved out 
of his dorm sophomore year, he 
had to throw away items like laun-
dry baskets, storage containers 
and shower caddies. 

“I had to fly back home before I 
moved into off-campus housing. I 
had to leave behind a lot of things 
because I couldn’t physically take 
them back home,” said Frisby, a ju-
nior majoring in English.

Frisby said that being able to 
give away his things to someone 
who could use them would have 
made him feel a lot better. At this 
time, Frisby had never heard of the 
USC Surplus Store, a second-hand 
store aimed to mitigate waste gen-
erated from student move-out.

Beginning in October 2025, 
after a pandemic hiatus, the 
USC Surplus Store offered a new 
home to furniture and household 
objects donated from USC 
departments and students. To 
buy items, prospective customers 
register to shop with their USC 
email and then pick up purchased 
items from the warehouse. 

At USC, about 7,000 students 
move out of University housing ev-
ery year. On average, college stu-
dents in the United States produce 
about 640 pounds of trash each 
year, according to Planet Aid, a sus-
tainable development non-profit.

Calvin Holmes, the director of 
mailing and material management 
services, which manages the USC 
Surplus Store, said it offers refur-
bished items at “bargain” prices.

“My goal is to get us to a point 
where students and faculty alike 

are looking towards us first 
whenever it comes to buying items, 
so that way, we’re not generat-
ing new waste,” Holmes said. “The 
more that we’re able to repurpose 
these items, the greater impact we 
have on our sustainability efforts.” 

The surplus store team evalu-
ates the condition of every item that 
is donated on location, and brings 

them to the store’s warehouse, less 
than a mile from USC’s campus, 
Holmes said. So far, their process 
has seemed effective. According 
to Holmes, the store diverts 15% to 
20% of items that would have been 
discarded upon move-out. 

“If we look at the previous state, 
where there was no Surplus Store, 
a lot of students would gather 

older items from dorms and place 
them into a bin that goes directly 
to the landfill,” Holmes said. 

The Surplus Store also donates 
some of the clothes it receives dur-
ing move-out week to Office of 
Sustainability-hosted FreeSCycle 
Fridays. The monthly events from 
January to April allow anyone 
with a USC ID to pick through 

donations and go home with any 
item they choose for free.

“A lot of our presence relies on 
opportunities that the Office of 
Sustainability is able to provide,” 
Holmes said. “We’re finding creative 
ways to find customers and students 
so they can shop with us. We’ve 
grown from about 100 to well over 
3,000 followers [on Instagram].” 

Millanna Biller, a sophomore 
majoring in environmental stud-
ies, said she has noticed the 
University’s sustainability efforts 
through compost and recycling 
bins, and sees the Surplus Store as 
an opportunity to further waste-
reduction efforts on campus. 

“It gives whatever is being 
donated a little bit longer of a 
lifespan, which is important to 
get as much use out of one prod-
uct as you can,” Biller said.

In addition to the Surplus Store, 
the University has taken further 
measures to promote sustainabil-
ity during move-out. At the end of 
each year, USC Housing and the 
Department of Public Safety col-
laborate with Goodwill and the 
American Textile Recycling Service 
to repurpose second-hand items 
that students are unable to bring 
home with them, such as extra 
bedding and clothes. 

“[Buying] secondhand would, one, 
save me a lot of money,” Frisby said. 
“Second, when I would get stuff from 
IKEA, I would have to rebuild it, so it 
[would save] me a lot of time as well.”

Holmes said the mental shift in stu-
dents is key to improving sustainabil-
ity efforts, especially considering the 
Surplus Store functions on donations 
and does not offer any incentive for 
people to part with their things.

“If you’re a student and you need 
to replace something, or you need 
to purchase something new, think 
about where you want it to go, and 
how you can try to prevent it from 
just going to waste,” Holmes said.

USC Surplus Store diverts move-out waste from landfills 
The store finds new homes 
for items donated by USC 
students and departments.

Asiana Guang / Daily Trojan
Students and faculty can browse furniture and other household items donated to the USC Surplus Store 
when it tables at McCarthy Quad during the Trojan Farmer’s Market.

By DANIELA MATTSON 
& SAIRAKSHA 
THIRUNAVUKKARASU
Daily Trojan 

When Amber Quiroga has a full 
schedule from early morning to 
late evening, she has to either pack 
food or spend money. As a student 
living off campus and having no 
time to go home and eat, Quiroga 
has very few choices.

Between classes, club meet-
ings and homework, eating can be 
a challenging task to fit into a re-
stricted schedule and budget. 

USC students have eating op-
tions on campus, at the shops 
within USC Village and at sur-
rounding businesses. For students 
living on and off campus, USC es-
timates they’ll spend $8,442 on 
food. But for students on a limited 
budget, eating can be difficult, es-
pecially for those who are no lon-
ger enrolled in a meal plan or are 
facing food insecurity. 

“In the last couple of years, I think 
no matter which kind of food we’re 
talking about, there’s been a steady 
rise in prices, whether it be food that 
you purchase and prepare yourself, 
or food that was prepared for you,” 
said John Wilson, a professor of spa-
tial sciences and sociology. In 2023, 
Wilson contributed to a publication 
regarding the ecological risk of food 
insecurity in Los Angeles during the 
COVID-19 pandemic. 

The Cardinal and Flex120 Meal 
Plans are mandatory for freshmen 
and upperclassmen living in on-
campus housing, though prices 
for the student meal plans have 

increased by 5% in the last few 
years. For the 2025–26 school year, 
the Cardinal Meal Plan costs $4,219 
per semester, and the Flex120 plan 
is $2,074 per semester. 

Ethan Karten, a freshman ma-
joring in economics and math, is 
on the Cardinal Plan and said he 
uses its unlimited meal swipes 
primarily at the dining halls and 
Tutor Campus Center. 

“There are a good amount of op-
tions [at TCC]. It’s kind of frustrat-
ing that Panda Express doesn’t 
have any options for the meal 
swipes in specific,” Karten said. 

Without a meal plan, TCC meals 
can cost anywhere from $9.99 to 
$20. At USC Village, eateries like 
Cava and Sweetgreen have prices 
ranging from $13 to $17 for a bowl. 
These are in the upper price range 

compared to other options at the 
Village, such as City Tacos, where 
one taco costs about $5. 

Jenny Pietrzik, a junior studying 
communication, lives off campus 
and is not enrolled in a meal plan. 
She said she spends about $200 per 
month on groceries and eating out. 

“[USC] could definitely do bet-
ter on actually helping students and 
just making more affordable food 
options,” Pietrzik said.

Wilson attributes the rising costs of 
meal plans and dining options to re-
cent inflation and the effects of tariffs. 

“The difficulty with inflation is 
when prices, across the board, start 
rising … the things the farmer needs to 
buy to grow the food [are] getting more 
expensive, so in order to sell it, they 
need to earn more income,” Wilson 
said. “Unfortunately, when you’re at 

school, oftentimes you don’t have any 
income. You’re trying to prepare for a 
life in which you earn an income, and 
so the students are in, for a moment in 
their life, a vulnerable spot.”

With the rising cost of meal 
plans, the University offers some re-
sources for students who are experi-
encing food insecurity. 

USC Student Basic Needs offers 
support to students when they re-
quire food assistance, such as the 
Trojan Food Pantry, which provides 
more equitable access to food. 

According to the Student Basic 
Needs website, to be eligible to ac-
cess the Pantry, students must meet 
the requirements of being actively 
enrolled USC students, experiencing 
food insecurity and not having an 
active dining hall meal plan. 

Quiroga, a junior studying busi-
ness administration, said she first 
found out about the Trojan Food 
Pantry while visiting the First 
Generation Plus Success Center. 

“I was talking to one of the staff 
there,” Quiroga said. “That was 
the first time I was ever hearing 
about it, and it was from the staff 
themselves. Even if there are re-
sources, it’s not widely known.”

Quiroga said she averages spend-
ing $400 a month on groceries, eat-
ing out or buying food on campus. 
To save money, she said she tries to 
prepare her meals at home. 

An emergency meal swipe 
program for students experiencing a 
short-term food-related emergency is 
also run by the Student Basic Needs 
department. The program allows 
students to load a limited number of 
meal swipes to their USCard that can 
be used at campus dining halls dur-
ing the semester. Tommy’s Table is an-
other program that redistributes food 
surplus from private campus events 
to students facing food insecurity. 

However, for students who are not 
qualified for program benefits, cam-
pus food options remain expensive. 

“[The University] has ways to give 
people a lift up,” Wilson said. “But they 
could be better socialized and adver-
tised. We probably could be better at 
being more proactive because I’m sure 
even if we did the advertising, there are 
still some people that it doesn’t reach.” 

Apart from on-campus initia-
tives, CalFresh, a food grant program 
funded by the state of California, of-
fers eligible students up to $292 each 
month in SNAP or EBT benefits. 

Students must meet specific 
income and social security guidelines 
to receive CalFresh benefits, such as 
receiving a Cal Grant, working over 
20 hours per week or receiving federal 
or state work-study funds. 

“[These programs] help uplift peo-
ple with relatively modest means,” 
Wilson said. “Whenever you tighten 
that eligibility, then some people are 
going to be pushed out of that safety 
net, so their lives are going to become 
more precarious and harder.” 

Despite USC’s current resources, 
Pietrzik said she still finds food op-
tions on campus out of reach. 

“I feel there’s almost this assump-
tion that, because we are USC and our 
tuition is so expensive, that everyone 
who goes here has money to spend,” 
Pietrzik said. “I’ll just go grab lunch, 
and it’s the amount of money I would 
spend on a whole day’s worth of food.”

Quiroga said she believes that 
USC should inform the student 
body through social media about 
the resources it provides so stu-
dents feel more aware of the kinds 
of support accessible to them. 

“What we could do as a University 
is to be more open and explicit 
about what kinds of help is available 
and then let people make their own 
decisions,” Wilson said. 

Food affordability on campus remains pressing concern
Some students think USC 
should do more to publicize 
food assistance programs. 

Miyu Ikeda / Daily Trojan
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Arts & Entertainment
By LArA GrAVES
Staff Writer

Tucked behind a single bar 
door and a haze of Chinese lan-
terns were four tight rows of fold-
ing chairs and a stage that had no 
business holding a whole band. 
Somehow, it managed to wedge 
a full drum set, a bass amp stack 
and guitar rigs on it. 

The sound was not particular-
ly great, but none of that mattered 
when Anna Duboc grabbed the mic.

Duboc’s performance at this 
cozy hole-in-the-wall dive bar, 
Genghis Cohen, is one moment 
that stuck with guitarist and mu-
sic director Enzo Iannello. He has 
worked with Duboc for nearly five 
years, but that night, he found 
himself distracted from his job.

“The confidence — she really 
came into her own as a performer,” 
Iannello said. “I was having trouble 
playing my guitar and focusing on 
what I was being paid to do there 
because I was like, ‘I’m watching a 
concert from behind the stage.’”

Duboc, a freshman singer-song-
writer majoring in popular music 
performance, has amassed over 50 
million streams across platforms, 
including TikTok and YouTube. Her 
powerful vocals and emotional-
ly driven songwriting have earned 
her recognition as a rising indie 
pop artist, with her song “Sinking 
Feeling” winning Best A Cappella 

Arrangement at the International 
Championship of High School A 
Cappella Awards. She has also 
performed alongside Katy Perry, 
Kenny Loggins and Andrea Bocelli. 

Music has always been a cen-
tral part of Duboc’s life. She said 
she began performing in musical 
theater at age 4 and has appeared 
in more than 30 productions, later 
releasing her own music at 13.

Duboc’s influences span genres 
from classic pop and musical theater 
to contemporary artists like Ariana 
Grande and Billie Eilish, accord-
ing to her website. She grew up im-
mersed in music. Her mother, a USC 
alum, is a jazz vocalist and songwrit-
er who has written for artists includ-
ing Patti LaBelle and Chanté Moore.

“I’ve always known I wanted 
to be on stage in some capacity,” 
Duboc said. “Songwriting just sort 
of came to me easily.”

Her songs explore themes of 
vulnerability, relationships and 
personal growth. One track, 
“Cherry Pick,” is about female em-
powerment and refusing to be 
taken advantage of, a theme she 
continues in her upcoming single 
“Lily,” set for release on April 17.

“There’s so much division. … I 
would just love my music to … con-
nect people as humans,” Duboc 
said. “Rather than connected 
through a political party or con-
nected through fashion … I would 
love to see a world where we’re just 
like, ‘Oh, hey, we’re all actually peo-
ple. Let’s just connect on that.’”

Chloe Haack, a freshman ma-
joring in pop music performance 

who plays bass and performs with 
Duboc, said Duboc’s honesty in con-
veying her emotions is what makes 
her music resonate.

“She speaks from the heart of past 
relationships, current events and 
overall outlooks on life,” Haack said. 
“Not only do the lyrics really reflect 

such honesty, emotion and experienc-
es, but they are also reflected through 
the songwriting and how she crafts 
her songs lyrically and harmonically.”

Her knack for storytelling 
is something Michael Arrom, 
Duboc’s piano instructor and an 
adjunct instructor of popular 

music at USC, said he believes will 
continue defining her work as she 
grows as an artist.

“Every song I’ve heard of hers feels 
very conversational. It feels like she’s 
speaking directly to you, or to the 
person that the song is about,” Arrom 
said. “It feels like a good friend.”

Iannello said Duboc also has a 
talent for live performance, which 
makes working with her unusually 
smooth for a young artist. In one re-
hearsal, a day before a performance, 
Duboc introduced a brand-new 
song that had never been record-
ed or even fully demoed. Within an 
hour, the musicians had arranged 
it, and the song ended up being a 
highlight of that set, Ianello said.

“To retain all of that and take it 
to the stage the next day, and just 
kill it … takes a lot of confidence, 
and a lot of [previous] practice,” 
Iannello said. “Doing these things 
on the fly, and being able to make 
decisions that quickly, in which the 
artists and the rest of the band are 
both happy, it’s a rarity.” 

Duboc will bring her stories to 
the stage again April 10, where 
she will perform a 45-minute set 
along with several other Thornton 
School of Music students. The 
show will feature mostly original 
songs along with a few covers. 

This time, Duboc and her band 
will step through the intimate black 
doorway of one of Los Angeles’ old-
est clubs, The Mint. The stage may 
be bigger, the lights brighter and 
the crowd larger. But if her perfor-
mances so far are any indication, 
the setting won’t matter. 

Anna Duboc captivates audiences with her voice, storytelling
The student performer and 
songwriter will bring her 
music to The Mint in April.

By ThAMrA hUSSAiN
Assistant Arts & Entertainment Editor

Ballet is on the minds of many 
in the world of entertainment — 
thanks to a certain high-profile 
actor’s recent comments on the 
dance form — making it the perfect 
timing for the release of “Pretty 
Lethal.” The film is an action-thrill-
er from director Vicky Jewson 
and writer Kate Freund, released 
March 13 on Prime Video. 

The film follows five ballerinas 
who have to fight to survive a life-
threatening detour on their way 
to a showcase in Budapest. After 
their car breaks down, they find 
themselves at the sketchy Teremok 
Inn, run by the cold and mysteri-
ous Devora (Uma Thurman), once 
a ballerina herself. 

When one of the guys hanging 
around the bar, Pascha (Tamás 
Szabó Sipos), shoots and kills their 
dance teacher (Lydia Leonard) af-
ter she rejects his advances, the 
story takes a bloody turn.

We’re introduced to a promising 
ensemble of ballerinas from the start: 
The cast is full of actors with great 
past projects. Unfortunately, it’s al-
most immediately clear that the char-
acters are one-dimensional cliches. 

Bones (Maddie Ziegler) is a tal-
ented-but-apathetic dancer who’s 
less well off than the others. Her 
conceited rival, Princess (Lana 

Condor), hates her for having a solo. 
Avantika Vandanapu plays Grace, a 
religious, ditzy personality. Millicent 
Simmonds plays Chloe, a more seri-
ous dancer who’s hard of hearing, and 
Iris Apatow plays her sister Zoe, who 
doesn’t have much of a role besides 
being her sister’s interpreter.

Bones is portrayed as the only 
level-headed dancer. The others are 
either freaking out, complaining, 
high or simply not there. The major-
ity of the main characters are un-
derdeveloped,  making it difficult to 
become invested in their individual 
stories, something essential for an 
ensemble cast. This isn’t helped by 
weak and predictable dialogue.

The girls need to escape from 
Pascha, as he sends assassins after 
them because they were witness-
es to the murder. It’s looking grim, 
but as Bones puts it, “these guys 
are drunk and out of shape and 
we’re prima fucking ballerinas.” It’s 
one of many corny one-liners that 
plague the film’s dialogue.

After the assassins arrive, the 
film’s first major fight scene begins 
as the ballerinas fight back. It’s 
a fun sequence, involving plenty 
of high kicks, sharp hairpins and 
even a couple of impressive pirou-
ettes. They put up a good fight and 
take the men down. Oh, and they’re 
dressed in their tutus and tights the 
whole time, a silly visual detail. 

Although the fight scene was en-
tertaining, it’s important to note 
that pretty much since arriving at 
the inn, Chloe has not been with the 
rest of the dancers.  It was a strange 
decision to omit one of the core five 
dancers from a major scene. It’s es-
pecially sad this happened to Chloe, 
as it’s already rare to see representa-
tion of hard-of-hearing folks in film.

Eventually, the girls return to the 
lobby together and Zoe accuses the 
rest of them of forgetting her sister. 
It comes off like an attempt to brush 
over the writer’s bad decision. They 
attempt to escape, but are caught by 
Devora’s henchmen.

Now, bonded as a team, makeshift 
weapons in hand, they get in posi-
tion and … start performing “Waltz 
of the Flowers” before attacking the 
henchmen. It starts corny, but seeing 
ballerinas kill grown men to the tune 
of Tchaikovsky is kind of awesome.

Afterward, all seems well un-
til Bones is stopped from escaping 
again, this time by Devora herself. We 
learn that Devora lost her leg after her 
father couldn’t pay Pascha’s father, 
Lothar (Michael Culkin), back, thus 
ending her ballet career and leaving 
her resentful and bitter.

Thurman delivers the film’s best 
performance here, conveying the an-
ger she feels at losing her chance to 
be a star ballerina. She leaves Bones 

to her employee, Doktor (Gábor 
Nagypál), who almost amputates 
Bones’ leg, until she is saved by Grace. 

As the dancers run, they learn that 
the building is wired with explosives 
but have little time to worry before 
Pascha’s father arrives with his own 
henchmen, ready to eliminate all wit-
nesses of his son’s crime. At this point, 
Devora decides to let the girls go, say-
ing, “This is my solo.”

In an epic climax, Devora sets all 
the bombs off just as the girls escape 
the inn, the explosion blowing out 
the windows as they fall out of the 
building. She gets her revenge against 
Pascha’s family, and the girls gratefully 
motorbike to the showcase.

The final scene is a beautiful bal-
let performance from the five danc-
ers, still in their bloodied clothes. This 
contrast from all the action makes it 
a great way to end the film. Working 
together, the girls have bonded and 
gotten over their differences, and the 
audience is brought back to the art 

and dance form that brought the char-
acters together in the first place. 

The film had its ups and downs. It 
was definitely fun to see ballerinas 
kill henchmen using blades they use 
to prepare their pointe shoes — the 
storyline was unique and fresh, defi-
nitely something not seen before. In 
addition, the action sequences that 
combined dance and combat were 
special and super engaging.

Unfortunately, the sheer lack of 
character depth for most of the main 
characters as well as uninteresting 
and sometimes cringey dialogue def-
initely brought it down. What could 
have been a complex action film that 
showcased the art of ballet through 
character growth was instead a 
more surface-level story with eye-
roll-worthy dialogue. 

It might have been great if it went 
full over-the-top comedy or thrill-
er, but nonetheless, it’s a fun, campy 
watch, and might be the second-best 
publicity ballet has had in a while.

 ‘Pretty Lethal’ is pretty unexceptional

Ben hansen
Freshman popular music performance major Anna Duboc has 
amassed over 50 million streams across various music platforms.

Prime
Maddie Ziegler, Avantika, Millicent Simmonds, Lana Condor and Iris Apatow star in ballet action-
thriller “Pretty Lethal,” which released March 13 on Prime Video.
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MIScELLANEOUS

700 Announcements

(3-30)

PARK VILLA
663 West 23rd Street

Grads from $1,000/month

WESTON HOUSE
2112 Portland Street

Grad Rooms - $1,100/month
ALL OUR HISTORIC HOUSES ARE NORTH OF CAMPUS 
IN USC’S PUBLIC SAFETY AND FREE LYFT/BUS ZONE 

Details, photos, floor plans on www.RobRes.com
Call/text: (213) 663-3023 – E-mail: janice@RobRes.com

 NOW SHOWING FOR FALL 2026
BIG, BEAUTIFUL HOUSES

IN UNIVERSITY PARK

GRIFFITH HALL
939 West 21st Street

Studios and twin-studios

WALLACE HOUSE
2365 Scarff Street

Rooms from $950/month

WALK/BIKE TO CAMPUS ** LARGE ROOMS ** GREAT PARKING

rOOMS

000 Rentals
GO TROJANS !!

NORTH OF CAMPUS. Utilities, In-
ternet, Laundry Included. Queer Safe. 
Double/Single starting $1,000/month. 
Move-in Ready. (310) 666-3475.       (S)

NON-SMOKER. Furnished room for 
rent 2 blocks from campus. $800/mo. 
Available Now. (323) 732-8227,
(323) 382-9069.                                 (4-1)

APArTMENTS

(4-3)

****  PALMS  ****
4 Bdrm + Loft / 3 Bath
From $4,495/month
(Special Move-In) 

3640 Westwood Blvd., LA 90034
3670 Midvale Ave., LA 90034

****  MAR VISTA  ****
2 Bdrm / 2 Bath

From $2,995/month
(Special Move-In) 

12736 Caswell Ave., LA 90066

Gated, Garage, Intercom Entry, 
Alarm, Fireplace, Central Air and 

Heating, New Dishwasher, Stove & 
Refrigerator, Mix Carpet and Vinyl 

Plank. Laundry In Premises.

www.westsideplaces.com
(310) 391-1076

213-863-4307

www.thelorenzo.com

You’ll Love
Living at the
Lorenzo!
ExExE pxpx eririr eiei nce Luxuxu uryryr
Offfff -f-f Campus Housinini g
near USUSU C

Indoor basketball court
Furnished or unfurnished units
Located a half mile away from USC
Fitness centers

Breathtaking city views
High-end appliances
Four swimming pools
And so much more!

Featuring:

RATES FROM

CONDITIONS APPLY. SELECT UNITS ONLY. SUBJECT TO CHANGE.
MANAGEMENT RESERVES ALL RIGHTS.

$799*

APTS FOR RENT
Located at 1194 & 1184 30th Street; 

STUDIOS and 1 BRDM / 1 BATH 
from $1,395 - $1,795/month 

More Info: Scott-Properties.com
or Call (310) 260-6363 x372

(4-20)

LIVE JUST MINUTES 
FROM USC!

(S)

2 BR / 1 BA Starting At $2,000-$2,195/Mo.
One Month Free On 12 Month Lease

  (323) 519-5431
2700ellendale@fredleedsproperties.com

(S)

PRIME LOCATIONS!!
GREAT UNITS!!

Fall 2026
Reasonably priced 3-4 bedrooms

(1 block from campus)
1135 W. 30th Street
1110 W. 30th Street

Reserve Now! 

Visit: www.TrojanVillas.net
Call Kijana (213) 427-1940

or John (323) 730-1444

hOUSE/cONDO

PERFECT FOR COUPLES OR 
BFFs. Huge 1,100 sq. ft., gated 1 bdrm 
/1 bath house, available July or August. 
Hardwood fl oors, huge bedroom, in-
unit laundry, updated full kitchen 
with fridge, A/C, stove, dishwasher, 
microwave, workstation, dining area, 
surveillance cameras, and Ring door-
bell. 5 minute bike ride to campus. 
Rent is $2,460/month. DPS boundary; 
USC tram stops in front of the house. 
A must see! Text, Call, or E-mail: 
(213) 999-9997, Offi ce@StudentHous-
ingNearUSC.com, or visit: www.Stud-
entHousingNearUSC.com              (,s,)

ON-cAMPUS

200 Help Wanted

RA’s NEEDED
for USC Summer Programs

in June & July.
Paid position + Room & Board.
Contact: summer@usc.edu

(S)

INTErNET

FREE, UNLIMITED AI FOR USC 
STUDENTS, with access to Chat-
GPT, Grok and more. No subscription 
attached. Write smarter, study faster, 
spend less. tuskcentral.ai/usc          (4-3)

LESSONS

SPErM/EGG DONOrS

300 ServiceS

AROMA / WILSHIRE
GOLF SHOP

3680 Wilshire Blvd., #302
(213) 645-5966

10% Discount Golf Lessons +
Buy 1 Get 1 Free Club Rentals

ITEMS FOr SALE

400 merchandise

Soccer Shop USA
3974 1/2 South Figueroa Street

(Corner of Figueroa & Martin Luther King)
(213) 749-0015

WWW.SOCCERSHOPUSA.COM
Sale on Jerseys/Shoes (FG, TURF, Indoor)

10% Discount with USC Student I.D.

NOW!!
Reserve your copy today at:

HAVE YOU 
PREORDERED

YOUR YEARBOOK
 YET?

Preorder your
2026 El Rodeo Yearbook

www.elrodeo.usc.edu

CLASSIFIEDS
classifi eds@dailytrojan.com

(213) 740-2707

Made Fresh
Daily

Off campus and need 
to catch up on current 

university events? 
View the DAILY TROJAN

online edition
to read all the same 

stories without getting ink 
on your hands

www.dailytrojan.com
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said USC students should care about 
politics since anything from what 
they eat for breakfast, how they get 
to campus, how much they pay for 
the clothes they wear and their stu-
dent loans is related to politics.

Yet despite the importance of 
city politics, elections see low vot-
er turnouts. In 2022, the Carnegie 
Corporation of New York reported 
that less than 15% of voters vote in 
municipal elections, and less than 
10% do so in school board elections.

Andrades said once students 
get to the bottom of the ballot, 
it becomes more and more dif-
ficult for them to understand, 
especially since California has 
nonpartisan elections, for mu-
nicipal, judicial and some other 
races, requiring students to do 
more research to see who aligns 
with their values rather than 
just voting for the Democratic or 
Republican candidate.

How can students’ votes 
impact LA?

But, for Andrades, student voting 
is important since so few people vote; 
students taking action could make a 
big difference in local elections. 

“[If] every USC student and staff 
voted, they would probably have the 
majority or close to the majority in 
any city election,” Andrades said.

Andrades said that municipal 
elections tend to come down to 
a few hundred or a few thousand 
votes, and those are the elections 
that matter and tend to have an 
impact for USC students. 

“Part of it might be voter de-
pression and this belief that your 
vote doesn’t matter, when the real-
ity is that your vote matters at the 
municipal level more than it does 
anywhere else,” Andrades said. 

Some things that students 
could vote on in 2026 at the city 
level are updating the city char-
ter, which aims to make the city 
function more efficiently by 
changing the ways tax dollars are 
spent, and city council elections, 
which also determine how tax 
dollars are applied to problems 

that affect students such as fixing 
potholes, Andrades said. 

José Múzquiz, a politics and 
international relations doctor-
al student, said there are three 
issues that students should be 
paying attention to: increasing 
rent prices, public transit chang-
es being made for the upcoming 
Olympics and homelessness.

Additionally, Schnur said stu-
dents should pay attention to the 
upcoming gubernatorial election 
since the governor could have a big 
impact on USC in terms of issues 
like student financial assistance 
programs, the safety of the com-
munity, transportation, the qual-
ity of air and water in the commu-
nity, and other important factors.

 
How can students vote in LA?
Students can get involved in 

L.A. elections by changing their 
primary residence address to their 
L.A. address as long as they are a 
U.S. citizen, Andrades said.

Students can do this by vis-
iting vote.gov, selecting their 
home state and changing their 
address. Rules vary by state, but 
for California, this can be done 
online, in person or by mail. 

If students do not want to 
change their voting address, they 
can still get involved in L.A. city 
politics through volunteering for 
candidates, even if it is just for one 
afternoon a week, Schnur said. 

Students can visit the websites 
of local candidates in order to 
find out how to volunteer for their 
campaigns and can make phone 
calls, organize campaign events 
or work in campaign offices. 

“Whether you’re here for four 
years or for your entire life, you 
are an Angeleno,” Schnur said. 
“You deserve to have a stake, and 
you deserve to have a say about 
the city in which you live.”

How can students get involved 
outside voting?

Schnur recommended that stu-
dents support civil society or-
ganizations that resonate with 
their values. L.A. is home to 642 

civil rights and advocacy orga-
nizations, such as the California 
Immigrant Policy Center and the 
ACLU Foundation of Southern 
California, according to Cause IQ. 

Additionally, USC has numer-
ous political clubs and campus or-
ganizations that students can join, 
like the USC Political Union; USC 
Political Student Assembly, which 
hosts political panels and sends 
out a newsletter; and VoteSC, 
which works to ensure student 
access to voting and increase the 
availability of voting information. 

Students can also get more 
information on L.A. city politics 
through subscribing to political 
newsletters, which come from var-
ious news outlets around the city. 
Andrades recommended students 
look at the LA Reporter and social 
media accounts of various local re-
porters from the L.A. Times. 

Andrades said he is also part of 
a group of administrators and re-
searchers working to figure out how 
to increase voter turnout in November.

“Now we are starting to see that the 
University really cares, and we’re going 

to make the investments we need to 
to make our students as informed as 
possible,” Andrades said. “Then if they 
want to vote, the choice is still theirs.”

According to Andrades, students 
not voting decreases the incentives 
for candidates to engage with them, 
leading to candidates supporting 
special interests instead. 

“As citizens, as everyday USC-
affiliated people, we have to change 
that dynamic and show our elected 
officials that we actually do have the 
power in our voices and we deserve 
to be heard,” Andrades said. 

POLITICS | Students can stay informed with political newsletters
| continued from page 2 |

Asiana Guang / Daily Trojan file photo
Students can vote on initiatives in 2026 at the city level such as updating the city charter, which aims to make 
the city function more efficiently by changing the ways tax dollars are spent.
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ACROSS

 1 Disney character 
who sings “In 
Summer”

 5 Product code 
used in inventory 
management

 8 Ropes in

14 Ones always 
grinding at their 
jobs?

16 Connect

17 Baking sheets, 
cake pans, muffin 
tins, etc.

18 Manages

19 Pleasant chill in 
the air, say

21 Baylor of N.B.A. 
fame

22 Org. whose work 
takes many 
forms?

23 Took in

24 Smear

26 Nahuatl speaker

28 Muse aloud

29 Actress Seehorn 
of “Pluribus”

30 “I smell trouble 
...!”

34 Break down while 
studying?

37 First place?

38 Docs that deal 
with sensitive 
information

39 Miracle on the 
___ (surprise 
French/English 
victory of W.W. I)

40 Like many 
working horses, 
but not many 
working dogs

42 Binges

43 N.Y.C.-based 
dance group

46 Wonder

47 Descendants of 
the Picts

48 Someone you 
might like to get 
to know better

52 Wyndham hotel 
brand

53 Has to keep going

55 Extra

56 Instruction before 
an M.R.I.

57 Gets wise to?

58 Li’l ___ (tykes)

59 Fix

DOWN

 1 Seller’s shorthand 
for “I’m willing to 
haggle”

 2 W.C.s

 3 “Is this being 
broadcast now?”

 4 Posh hotel room 
amenities

 5 Cholesterol-
lowering  
drug

 6 ___ Bass, first 
female mayor of 
Los Angeles

 7 Customer, in 
tech-speak

 8 Social activity 
that may involve 
wearing a vest

 9 Relaxed

10 “Let it stand”

11 One of the 
Obamas

12 It has eight 
players

13 Word with bird or 
leave

15 Arrogant self-
assurance

20 Becomes aged, in 
a way

24 Extra

25 Was a copycat of

26 To come

27 Shady dealers

29 Trade for cash

31 “Some free 
advice ...”

32 State bird found 
in only a single 
state

33 Valuable  
deposits

35 They might be 
made up in the 
spring

36 Brings in

41 Online  nickname

42 Things made 
by toddlers and 
directors

43 Hairstyles often 
associated with 
the ’60s and ’70s

44 “Well done!”

45 x

47 Wood finish

49 Crispy flaps 
of crust on 
sourdough loaves

50 Org. with a “Know 
Your Rights” 
campaign

51 ___ Bunny, toon 
who debuted in 
“Space Jam”

54 Carry on

PUZZLE BY KATE HAWKINS

Online subscriptions: Today’s puzzle and more than 7,000 past 
puzzles, nytimes.com/crosswords ($39.95 a year).
Read about and comment on each puzzle: nytimes.com/wordplay. 
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ACROSS

 1 Punk rocker Joan

 5 Choctaw or 
Chickasaw

10 Design detail

14 “Up and ___!” 
(catchphrase for a 
physicist)

15 In possession of

17 Tibetan title

18 Courting disaster, 
slangily

21 Fraternity party 
order

22 Symbol of 
protection

23 Part of a window 
above the apron

24 One-half of a 
golf partnership, 
perhaps

25 Sound of 
disapproval

27 Concludes

29 Uses a shampoo 
bottle as a 
microphone, 
perhaps

34 Swindled

35 Boxing champ 
Laila

36 Subject of the 
Edward Snowden 
leaks, in brief

37 Jot down

38 Makes a noise 
like an electric fan

40 Australian actor 
Eric

44 “___ Father …”

46 Concert souvenir

47 River to the Rio 
Grande

48 They may have 
knowledge of 
corporate secrets

51 Be defeated by

52 “___ of the 
D’Urbervilles”

53 Big name in 
London

54 Big beginning?

56 Servant of Sauron 
in “The Lord of the 
Rings”

57 Short flight

60 Better choice, 
given the options 
… or the circled 
squares vis-à-vis 
the shaded ones?

64 Volunteer’s words

65 Completely 
immersed, 
perhaps

66 Some colorful 
plastic items in 
the seasonal aisle 
in the spring

67 Noted 
Punxsutawney 
resident

68 Source of some 
aerial shots

69 “Take ___!”

DOWN

 1 Part of a royal 
flush

 2 Raison d’___

 3 Metaphor for a 
challenging puzzle

 4 “Eww … just eww”

 5 Want very much, 
with “for”

 6 Major, e.g.

 7 Reproductive 
option, for short

 8 Some paragraphs 
in playbills

 9 Improve

10 High-end camera, 
for short

11 Penniless one

12 Mideast leaders

13 Spot to play 
baccarat

16 Gas units

19 Talking back to

20 Is really bad, in 
slang

26 Formed from 
molten lava

28 Sunken treasure 
sites

29 You can request 
a new one on 
religious grounds 
if it contains 
“666”: Abbr.

30 “What was ___ 
think?”

31 “Yeah, right!”

32 Ruling class

33 Fathers

38 Dickens and 
Dickinson

39 Varnish ingredient

41 Card game 
clarification

42 Neither’s partner

43 Buffoon

45 “I’m at your 
disposal”

47 Bishop, e.g.

48 Japanese word 
that’s sometimes 
translated as 
“planted in a pot”

49 Commentator’s 
call after a missed 
field goal

50 Took steps

51 Medieval cure-all

53 Radar operator’s 
concern

55 Over yonder

56 Wilson of the Frat 
Pack

58 Actress Kurylenko

59 “Over here!”

61 Sketch show with 
Colin Jost, in brief

62 Fight-ending 
letters

63 Screen, as a 
candidate

PUZZLE BY JOHN EWBANK

Online subscriptions: Today’s puzzle and more than 7,000 past 
puzzles, nytimes.com/crosswords ($39.95 a year).
Read about and comment on each puzzle: nytimes.com/wordplay. 
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By MArcUS PArTidA
Baseball Beat Writer 

Despite some recent bumps in 
the road, USC baseball continued 
one of its best starts in program his-
tory over Spring Break, led by aston-
ishing performances on the mound.

Following the best start in 
program history (19-0) and a tied 
record for the longest winning streak 
in program history, No. 12 USC (24-2, 
8-1 Big Ten) has made a name for itself 
among some of the top programs this 
season. From strong arms to heavy 
bats, the squad seems to have the 
tools for success, though there are 
some hurdles to be overcome. 

With a bit more than half of the 
season remaining, the Trojans will 
need to be on top of their game to 
put the cherry on top of a histor-
ic run and a potential shot at the 
College World Series in Omaha. 

Strong start propels USC
 into Top 25 

Starting the season with a 7-0 
run, including series sweeps of 
both Pepperdine University (6-18, 
2-1 West Coast) and Rice University 
(15-11, 1-2 American Athletic), USC 
broke into the Top 25.

The Trojans then broke the 
program record for the best start 
in USC history after a 6-1 win over 

Long Beach State University (8-16, 
3-6 Big West Conference).

Entering a weekend double-
header against Northwestern (8-
12-1, 2-4), USC was the last re-
maining undefeated team in the 
country. The Trojans took the first 
two but lost the final game, shat-
tering their team record-breaking 
undefeated streak at 19.

Still, USC won 24 of its first 25 
games before facing its first ranked 
opponent, No. 16 Oregon State (18-
5). The Beavers marked the Trojans’ 
first-ever loss at the new Deadeux 
Field and reliving memories from 
the brutal beatings in last year’s 
NCAA Regional Finals.

In the 12-4 loss on Tuesday, the 
Beavers scored nine runs in the 
first four frames before the Trojans’ 
bats started making some noise 
and added four runs to the board.

However, these four runs would 
be the only scoring made by USC, as 
Oregon State would seal the game 
with three insurance runs in the 
ninth. No Trojan pitcher tossed more 
than two innings on the mound.

Key performances on the 
mound, diamond 

With many standout players and 
performances so far, rediscovering 
its rhythm could help USC find its 
first ranked win this season. 

On the mound, Trojan pitchers 
are allowing just 5.2 hits and 2.4 
runs per game. The rotation is led 
by junior left-handed pitcher Mason 

Edwards, who also leads Division 
I with an ERA of 0.25 — just one 
earned run in 36 innings pitched. 

Edwards has allowed only seven 
hits and struck out 64 batters. He 
has earned three Big Ten Pitcher 
of the Week honors, with his third 
coming from last weekend’s 5-0 
shutout of Washington (10-14, 4-5).

Freshman pitcher Gavin 
Lauridsen, who received Big Ten 
Freshman of the Week Honors on 
Monday for a scoreless final three in-
nings of the Washington shutout, is 
another standout arm for the Trojans.

Sophomore pitcher Grant Govel 
continues to be someone the Trojans 
can trust on the mound, holding a 
0.69 ERA, good for fifth in Division 
I. Leading the team with 39 innings 
pitched, Govel has struck out 41 bat-
ters and leads the nation with six wins. 

At the plate, the team holds a sol-
id .268 batting average, averaging 8.5 
hits and 6.7 runs per game. 

Of the lineup mainstays, sopho-
more utility player Maximo Martinez 
leads the team with a .319 batting 
average. Junior outfielder Kevin 
Takeuchi and junior infielder Adrian 

Lopez are the only other qualified 
two players hitting over .300.

With five home runs and a 
.606 slugging percentage, senior 
outfielder Jack Basseer leads the 
team in both categories. His walk-
off two-run shot over the left field 
wall called the game in the 4-3 win 
over CSU Bakersfield (9-15, 3-6 Big 
West) on March 18.

Challenges await Trojans in 
second half 

Heading into the latter half 
of the season, USC has a few big 
mountains to climb.

The hardest challenge all season 
will come against No. 1 UCLA (22-2, 
9-0) on April 3 to 5 in Westwood. The 
Trojans are 41-52 all-time against 
UCLA, although they took an 11-5 
win in their most recent meeting last 
season. This season, the Bruins have 
looked especially formidable, with 
wins over multiple ranked programs.

A series against No. 20 Oregon 
(21-4, 7-2) will close out the regular 
season and prove to be another 
challenge for USC, which was swept 
by the Ducks in last season’s series.

Overcoming both of these ranked 
powerhouses could give the team 
momentum as it approaches the 
Big Ten Tournament in late May 
and a potential spot in the College 
Baseball World Series. 

USC’s next matchup comes at 
College Park for the start of a three-
game series against Maryland (11-
13, 1-5) on Friday at 3 p.m.

Baseball dazzles on the diamond halfway through season
Despite an all-time start, 
the No. 12 Trojans still await 
their first ranked victory.

The Makai Lemon hate is unwarranted

Ihave written a lot of articles in 
my still-new journalism career; 
nearly 200 here at the Daily 

Trojan and north of 400 in total.
However, in a decade or so, when 

I’m hoping to capitalize on a previous 
interview subject’s recent success 
in a post on X or the equivalent, I’m 
pretty confident which story will be 
linked. I’d bet money on it. My whole 
DT stipend, even.

A quasi-feature on Makai 
Lemon’s consistency, confidence 
and stability amid what ended up 
being a very unstable season for USC 
football; that’d be my bet.

Lemon is a very likely first-round 
selection in April’s NFL Draft, 
and I wouldn’t be shocked to see 
him make multiple All-Pro teams 
and become a national star. The 
Biletnikoff Award winner has been 
projected as high as mid-single 
digits, and a recent ESPN projection 
had him at No. 16.

Any team would be lucky to 
have him — perhaps even the 
nearby Los Angeles Rams, who 
have the No. 13 pick.

He’s a hard worker, and he’s 
about as consistent as it gets. I 
meant what I said in the lead of 
that feature, he is “a man of few 
words, yet many yards.”

So, what a shock it was to see the 
ridiculous criticism sent Lemon’s 
way after NFL Scouting Combine 
media availability in late February.

Lemon’s stoic, perhaps a-bit-
too-nonchalant-for-soundbites 
persona once forced me to scrap a 
full-length feature on the superstar, 

it remains fully professional and 
unproblematic. Now, somehow, that 
has become a hit to his reputation. 

A major one. At least, online.
Some made fun of Lemon, 

saying he was trying to seduce 
teams, uninterested, aggressive or a 
combination of the group.

“[He] absolutely bombed it,” a 
scout supposedly told former LSU 
defensive tackle Breiden Fehoko, 
according to his X post.

I understand thinking Lemon’s 
small size might limit what he’s able 
to accomplish in the NFL, though I 
think it would be crazy to write off 
one of the most dominant players in 
college football last year simply for 
that. He averaged almost 100 yards 
and one touchdown a game last 
season. That’s in the Big Ten. 

But saying his character and 
demeanor are a reason not to draft 
Lemon, like some social media 

“influencers” suggested soon after 
the viral interviews, is ridiculous.

The eye contact and swaying 
were a little bit odd, I’m not going 
to lie. But that’s all.

If he said at least one or two 
things that raised concern, my 
concern would be, well, raised. 
If even one person in my massive 
daily dosage of USC-sports-
related social media criticized 
what he was saying, rather than a 
bit of an odd vibe, I’d at least hear 
the criticism out.

I haven’t.
In fact, all I’ve seen is defense 

of Lemon, at least from those who 
have interacted with him outside of 
the fateful February interview.

His only post on his X account, 
where he follows literally nobody, 
is a repost of Roddy Rich saying 
simply “stay solid regardless.” That 
sounds about right.

Lemon always attributes his 
success to “God-given talent,” so 
much so that it has seemingly 
become his mantra, as he repeated in 
an interview with USC Athletics after 
USC Football’s Pro Day on March 12. 

He talks positively about 
USC, Lincoln Riley and junior 
quarterback Jayden Maiava. He 
stays humble. Teammates like his 
quasi-protege sophomore wide 
receiver Tanook Hines have only 
amazing things to say about him.

Outside of what will probably stay 
a vague first-quarter benching of 
Lemon and fellow future NFL receiver 
Ja’Kobi Lane in USC’s regular-season 
finale against UCLA, later explained 
by Riley as a “violation of team 
policy,” Lemon’s USC career has been 
spotless. I don’t expect anything 
different from his NFL career.

In a story Riley told reporters in 
October that perfectly encapsulated 

Lemon’s work ethic, the coach 
recalled the star receiver’s intensity 
in a drill called “Pat-and-Go.” 

It’s often used as a warm-up. 
Receivers hit a go route and work 
on their catching technique. 
Quarterbacks prepare their arms 
for the days to come. 

Riley said Lemon has taken 
thousands of “Pat-and-Go” reps. He 
couldn’t recall a time Lemon didn’t 
take one as if it were in a game.

“You could tell he’s out to truly 
get better, not just get through the 
practice,” Riley said. “That’s hard 
to teach.”

 After Pro Day, multiple NFL 
executives and experts told the 
Los Angeles Times that, unlike the 
rhetoric pushed by many online, 
people with power didn’t see 
Lemon’s Combine interview persona 
as a negative. In fact, an anonymous 
team executive quoted in the story 
appeared to see it as a positive.

“We don’t want a guy who’s 
phony and coached up,” the 
executive told the Times. “As long 
as he’s not a jerk, we love it.”

Rams General Manager Les Snead 
told the Times interview personas 
are often different from what the 
athlete is typically like, making it 
unlikely anything he said would 
significantly impact his draft stock.

So, whether Snead’s local squad 
ends up getting the superstar 
wideout, or some other team, I’d 
expect to see Lemon’s name in 
headlines again soon. And  it won’t 
be for eye contact.

Sean Campbell is a sophomore 
writing about all facets of USC 

sports in a voice- and reference-
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editor at the Daily Trojan.
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Junior starting pitcher Mason Edwards leads Division I in ERA and 
second in strikeouts. He is pictured in a game against Illinois on March 6. 

Matthew diederich / Daily Trojan file photo
Wide receiver Makai Lemon won the 2025 Biletnikoff Award. Lemon is entering the NFL Draft and is 
projected to be a first-round pick. He is pictured here in a game against Northwestern on Nov. 7.


